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Dear Reader,
Welcome to our December issue! 

Did you know that Germans love 
Christmas traditions? You have probably 
already heard of their unconditional love 
for mulled wine, or the advent calendar 
craze that can be witnessed in pretty much 
every household during the festive season. 
However, there are some unexpected 

traditions out there which many people (including myself) still 
don’t know about. An example is the pickle ornament which gets 
put on the Christmas tree. On Christmas Eve, everyone starts to 
search for it and the first one to find it can look forward to luck 
in the new year and an additional Christmas present. Weirdly 
enough, this German custom is rarely known in Germany and is 
more popular in the USA. 

Another odd Christmas tradition, which is probably the world’s 
scariest one at the same time, can also be found in Germany – 
the Krampus run. The 500-year-old Alpine tradition describes a 
custom that sees people dress up as ‘Krampus’ at several events, 
such as Christmas markets.  ‘Krampus’ is a horned, anthromorphic 
figure, often described as  “half goat, half demon”. Thus, visitors 
can look forward to loud bells, curved horns and terrifying masks. 

Now that you know everything to consider and remember when 
you spend Christmas in Germany, we thought it might also come 
in handy to know a bit more about Germany’s New Year’s Eve 
traditions. Thus, our writer Wibke Carter went out to find out 
more and explored the country’s manifold New Year’s traditions.   

Other topics in this issue are winter getaways, luxury ski resorts, 
Swiss spa or wellness centres, the DACH region’s most sustainable 
destinations, an interview with none other than Claudelle Deckert 
that gives us tasty tips for vegan Christmas dishes, legal experts 
and much, much more. And to round this issue off, we adorned 
our cover with none other than German actress Ann-Kathrin 
Kramer. She spoke to Discover Germany about why she decided to 
move to Wuppertal, the current state of the German film industry 
and more. 

Merry Christmas and a Happy New Year!  
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Accelerate your growth – in Berlin.

Germany’s capital has got it all: the most influential 
political and economic decision makers, innovative 
companies and an unrivaled concentration of science 
and research. Berlin has great potential at its fingertips: 
Specialists and executives who are excellently trained 
and thrilled by the high quality of Berlin’s urban life. 
If you consider relocating your business you’re very 
welcome in Berlin! Accelerate your company’s growth – 
with customized solutions powered by Berlin Partner for 
Business and Technology.

www.businesslocationcenter.de/invest 
www.reason-why.berlin

the place to be
for business.

Berlin: High in Demand.



Fashion Finds
In only a few weeks the festive season will be in full swing. The much-anticipated Christmas dinner, several 
catch-ups with family and old friends and, of course, New Year’s Eve will demand our best spirits – and looks. 
Thus, we have got you covered and handpicked some gorgeous outfits for this year’s festive season. 

EDITOR’S PICKS  I  PRESS IMAGES
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Casual,  yet  elegant  –  this cute  jumpsuit  from JOOP! will  let 
you  lounge  on  the  couch  after  a  big  dinner  and  also  make 
you  look  fabulous  at  every  party.  Perfect  for  the  Christmas 
season! £POA.  
www.joop.com 

Founded  in  1973  in  Germany,  the 
internationally successful label Marc 
Cain  stands  for  the  highest  design 
standards,  quality,  great  materials 
and intricate processing techniques 
– as can be seen in this outfit that is 
perfect  for  the  festive season. Tulle 
skirt £269, printed top £209.  
www.marc-cain.com  

A  peplum  top  brightens  up  every  outfit.  Thus,  why  not  style 
your  Christmas  outfit  with  this  one  by  Berlin-based  brand 
PHILOMENA ZANETTI? £205.  
www.philomenazanetti.com 

These hoop earrings by Bijou Brigitte are sure to spice up any 
outfit this festive season. With their gold and black tones, they 
are bang on trend. £13. 
www.bijou-brigitte.com  

Glitter, a gold chain, shiny pearls - this clutch from Bijou Brigitte 
has  all  the  details  one  might  need  for  a  sparkly  Christmas 
season. £31.  
www.bijou-brigitte.com  

This  quirky,  yet  elegant  outfit 
by  German  label  Marc  Cain  will 
impress  at  every  dinner  party, 
club  or  New  Year’s  celebration. 
Pants £249, other pieces £POA.  
www.marc-cain.com  
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Hurray for happy babies and parents!
New parents are often faced by essential questions or problems they have never 
been faced with before. What do we do if our baby doesn’t want to sleep? Which 
carrier is the best for the requirements of our family? NONOMO® and Fidella® 

have found solutions that help both parents and babies.

TEXT: SILKE HENKELE I PHOTOS: NONOMELLA GMBH  

When Angela and Robin Koszewa be-
came parents, they found themselves in 
a dilemma, namely how to sensibly bal-
ance their time between work and their 
roles as new parents. “The Koszewas soon 
realised that the means available on the 
market did not fully match their require-
ments. They thus refined the cradle they 
had bought so that it would grant them 
the freedom of moving freely while still 
being able to watch their offspring. Their 
idea caught on and in a short time they 
realised that there was indeed a consider-
able demand for their invention. In 2010, 
the Koszewas established NONOMO® 
and in 2013 Fidella®, a company that 
produces high-quality baby wraps, slings 
and carrier systems followed suit. The rest 
is history,” recounts Katrin Funke, CEO at 

Nonomella GmbH, the umbrella organi-
sation under which NONOMO® and Fi-
della® trade today.  

Baby hammocks by NONOMO®  
– because it works!

Well-rested babies mean well-rested par-
ents! Parents with restless babies will be 
pleased to hear about baby hammocks by 
NONOMO® that will help their baby to 
find sleep at last. “NONOMO® baby ham-
mocks represent the most natural way of 
lying. The soft mattress, which is filled 
with natural sheep’s wool, easily adapts to 
the baby’s body, and the mattress and the 
cloth snugly engulf the baby like a cocoon. 
That and a special contraption that not 
only allows light sideward but also up and 
downward movements imitate the safety 

Discover Germany  |  Design |  Nonomella

of a mother’s womb and soothe the baby – 
which is particularly important for restless 
babies,” explains Funke. 

Baby hammocks by NONOMO® come in 
a variety of stylish designs and are strik-
ingly mobile. “One of the main reasons 
the Koszewas invented the baby ham-
mock was the freedom of movement. 
NONOMO® baby hammocks are mobile 
and can easily be mounted to the ceiling, a 
doorframe, or a specially designed wood-
en stand, and thus give the parent not only 
an optimum of freedom of movement, e.g. 
to fix dinner while still keeping a watchful 
eye over the baby, but also the freedom to 
take the hammock on travels thus grant-
ing the baby a soothing haven wherever it 
is taken,” elaborates Funke on the useful-
ness of the baby hammocks. 

Fidella® – stay close, feel free!

Baby wraps allows the baby and its carrier 
to form a close emotional bond. While in 
the 1980s baby wraps were still a novel-
ty and often sneered at, their advantages 

Discover Germany  |  Fashion |  Nonomella GmbH

have been widely accepted and today have 
become de rigueur in many households.

“Today, with the role of fathers changing 
and an increasing awareness that they 
too play an important part in their baby’s 
lives, baby wraps have become an impor-
tant means to feel close to their offspring 
from an early age onwards. With their 
stylish and modern designs, baby carri-
ers by Fidella® are every bit as agreeable 
as the baby hammocks by NONOMO®. 
With a pronounced eye on soft and above 
all natural materials, the carriers are like 
a second skin that effortlessly adapts to 
the baby and its parent.  Slings, wraps 
or carrier systems by Fidella® are made 
of an exclusive type of cloth and weaving 
that guarantees an optimum of securi-
ty for baby and carrier, as well as a snug 
fit. Exquisite designs make carriers by 

Fidella® a real eye-catcher and satis-
fy those who focus on functionality and 
modern design alike,” says Funke. “Simi-
lar to our baby hammocks, Fidella® carri-
ers grant parents a freedom of movement 
that they just don’t have when they have 
to push a pram.” 

A bright future

A highly motivated team ensures that baby 
hammocks by NONOMO® and baby car-
riers by Fidella® make the life of parents 
easier; manufactured with sustainably 
grown, 100 per cent natural materials and 
dyed with safe colours, NONOMO® and 
Fidella® products are entirely safe to be in 
close contact with delicate baby skin.

The future for Nonomella GmbH and its 
two brands NONOMO® and Fidella® 
looks pretty exciting: “In the future, we 

want to get in even closer contact with 
our customers. We are currently in the 
process of enhancing our communication 
channels and we plan to incorporate our 
customers’ feedback into the enhance-
ment of our existing products and the 
planning of new product lines. While we 
will continue to sell NONOMO® baby 
hammocks exclusively on our web store, 
we have enlarged the range of small, 
specialised retailers who stock Fidella®  
products,” says Funke. 

You only want the best for your baby 
and yourself – make sure to take a look 
at NONOMO® baby hammocks and 
Fidella® baby carriers. You will love their 
products!

www.nonomo.de
www.fidella.org
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by ALBERT KREUZ

T-Shirts made of wood 

Suits and dress shirts have a tendency to be made of fairly thin fabric. This means 
that undergarments often shine through and are hence visible. Be it due to the 
cut, colour, material or type of neckline. That’s why Berlin-based label ALBERT 
KREUZ has made it its mission to design elegant yet comfortable underwear for 
businessmen, which finally ticks all the boxes.

TEXT: MARILENA STRACKE I PHOTOS: ALBERT KREUZ

Before founding his label ALBERT KREUZ 
in 2008, Uwe Schmidt worked as a project 
manager for an insurance company where 
he had to wear formal business clothes 
every day. “It was very hard to find quali-
ty undergarments which were suitable to 
wear underneath a suit or a dress shirt,” 
Schmidt remembers. 

“The vests were often too short and the cut 
was not ideal,” he says. “An undershirt with 
a lower V-neck and without sleeves was im-
possible to find. Not in stores, nor online. 
So I quit my well-paid job and took the 
opportunity to launch my own business for 
men’s undergarments, ALBERT KREUZ.”

His sophisticated business undershirts 
feature body-fitting cuts and just the right 

necklines to ensure that they are nearly 
‘invisible’ underneath a business shirt. Using 
delicate materials and paying great atten-
tion to detail all result in the undergarments 
feeling almost like a second skin. ALBERT 
KREUZ also designed nude-coloured un-
derwear, which was long established in 
women’s fashion but not available for men. 
This turned out to be a big success, as no-
body likes underwear to shine through.

What started as an insider tip has turned 
into a successful label: “We don’t compro-
mise when it comes to product quality and 
service. Never. Our products are priced in 
the same range as other brands. But our 
customers pay for the labour-intensive 
manufacturing in Germany, and above all 
for top-quality and hence expensive fabrics.”

Aside from quality, Schmidt places great 
importance on providing excellent cus-
tomer service. He explains: “Everyone 
who buys ALBERT KREUZ automatically 
becomes a premium customer. We offer 
personal product advice on the phone. A 
quick call usually solves our customer’s 
problem.” He adds with a smile: “I don’t 
know any underwear brand online with 
a similarly great service rating on Trusted 
Shops.”

Many customers quickly become regu-
lars, and international orders are increas-
ing. Today ALBERT KREUZ offers a wide 
range of sophisticated garments from 
various undershirts, shorts and socks, to 
bow ties, shape and swimwear. The un-
dershirts are also available for women. 
But it does not always have to be the ‘in-
visible’ undershirt – customers can choose 
from all kinds of designs and colours. Red 
socks or colourful patterned silk scarfs 
add a sophisticated splash of colour to a 
business outfit.

www.albert-kreuz.com

Discover Germany  |  Fashion |  ALBERT KREUZ

Innovative business underwear for men

Undershirt in nude. 

Undershirts for women. 

Undershirts for men. 
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High-end knit handmade in Germany

www.evyinit.com
www.instagram.com/evyinit

“Contrary to what most people expect, 
wood is very soft and exceedingly com-
fortable to wear,” says wijld co-founder 
Aline Hauck. The company produces fair 
and eco-friendly t-shirts from raw mate-
rials, sourced regionally and sustainably 
in the EU. The idea was born because 
founders Aline Hauck and Timo Beelow 
were shocked by modern days’ throwaway 
mentality and cheaply made products. 
They started their company as a crowd-
funding project in 2016 and because of the 
good feedback, wijld has now extended its 
product range to long-sleeved shirts and 
hoodies. 

– Start-up creates sustainable fashion from the woods
A T-shirt made of wood might sound a bit strange at first, but it actually is not 
only fair and sustainable but also very comfortable to wear, as the young German 
start-up wijld shows. The company fabricates ‘WoodShirts’ for men and women 
and works together with different designers for great prints.

TEXT: JESSICA HOLZHAUSEN I PHOTOS: WIJLD GMBH

Fabric made from wood fibres has great 
properties that have their origin in the pro-
duction process: “The fabric is breathable, 
cools when it is hot and keeps warm when 
it is cold,” explains Aline Hauck. It is also 

great for people suffering from allergies, 
because the fabric has antibacterial prop-
erties. Wood fabric absorbs moisture and 
emits it to the air immediately. Compared 
to synthetic fibres, bacteria thus can never 
get hold. From an ecological aspect some-
thing else is important: no pesticides are 
used, wood grows naturally in European 
latitudes and it needs 20 per cent less water 
than cotton. 

www.wijld.com 
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Dedicated to Design…
It’s Christmas! And therefore, we obviously had to handpick some of the DACH region’s greatest festive interior 
design items for this month’s ‘Dedicated to Design’. If you’re still unsure of how to embellish your home this year, 
don’t despair - we have got you covered! 

BY: NANE STEINHOFF  I  PRESS IMAGES

1. What’s Christmas without decorating your home? Bor-
ing. Thus, embellish your home with these festive stars 
and cute tea light holders. £POA. 
www.sylter-wohnlust.de 

2. Store your home-baked cookies or your sugar reser-
voirs  in this adorable box.  It will bring some Christmas 
spirit to any kitchen. £20. 
www.sylter-wohnlust.de 

3. This cute Christmas tree ball is inspired by minimalist 
Nordic design and will embellish every tree this festive 
season. £4. 
www.sylter-wohnlust.de 

4. Looking for some new housings for your abundance 
of tea lights? Then these stylish steel-ones from Philippi 
will come in handy. Small £9, medium £11, large £13,50. 
www.philippi.com/en 

5. This linen cushion cover by V Living can be bought at 
DaWanda and is a unique combination of natural burlap- 
like linen appliqued with green Indian brocade. £10. 
en.dawanda.com  

6.  These  stylish  bookends  are  not  only  practical  but 
they also can be used as pretty Christmas decoration 
as the ten stainless steel balls remind us of Christmas 
tree balls. £36. 
www.philippi.com/en

65

1

3 4

2

With the ‘S.700 Long Automatic’, Knirps brings a premium, high-end stick umbrella 
to the market, putting special emphasis on high-quality materials and exquisite 
handicraft. 

TEXT: NANE STEINHOFF I PHOTOS: KNIRPS

The world-renowned umbrella brand 
Knirps, hitherto known primarily for its 
pocket umbrellas, is returning to good 
old-fashioned values and launching the 
perfect product for all gentlemen who ap-
preciate high quality, valuable materials, 
and artisan workmanship: the new stick 
umbrella line ‘S.700 Long Automatic’. The 
manufacturing focus for this new umbrel-
la is on the use of naturally occurring raw 
materials which all meet the Öko-Tex 100 
standard. For example, Italian maple wood 
from sustainable forestry, or iron processed 
into hardened steel. 

Numerous steps are needed in the process 
of bringing this premium stick umbrella 
into compliance with the quality demands 
of Knirps’ design and production team. The 
maple handle alone requires 31 work steps 

– each one is a unique handmade item. 
One exciting and extremely elaborate step 
is the flaming of the cut and polished han-
dle as part of the colouring process. Here, 
the artisans actually expose the handle to 
fire. Ensuring that the handle is not ruined 
by soot is the high art of this step. After 
flaming and a few more work steps, the 
umbrella moves to Knirps’ Braunau-based 
production facility for its final production 
stages – and at last, a top-class umbrella 
awaits its new owner. 

With a span of 111 centimetres, enough 
space to fit two people, the ‘S.700 Long Au-
tomatic’ is not only one of the most valua-
ble umbrellas in its category, but also one of 
the largest: its elegant look is emphasised 
through the use of ten spokes which give 
visual lightness to the umbrella. Knirps’ 

use of high-quality materials and top-class 
manual finishing, as well as the umbrella’s 
durability and repair possibilities, represent 
the pinnacle of sustainable manufacturing. 
Knirps ‘S.700 Long Automatic’: value, sus-
tainability, brilliance. 

www.knirps.com 

Looks are everything, after all

Knirps is a worldwide leading premium 
umbrella manufacturer. Since it invented 
the world’s first folding umbrella in 1928, 
the German traditional brand has stood for 
highest quality and constant innovations. 
For example, for its parasols, the company 
has been awarded the internationally 
renowned ‘red dot design award’ three 
times since their introduction in 2012. 

Bending and milling. The ‘S.700 Long Automatic’. 

Cutting wooden parts into slats. 
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Supplying artists with perfect tools 

Creating great watercolour artwork not only takes inspiration, artistic knowledge 
and craftsmanship, but also the right tools: paper, paints and brushes. Hahnemühle, 
Schmincke and da Vinci are three highly specialised German companies with one 
goal: to provide artists with the best materials possible. All three have been listed 
German ‘brand of the century’. 

Such a delicate paint as watercolour de-
serves the best surface possible, especially 
since the paper’s structure determines the 
overall look of paint on paper: rough tex-
tured paper often stretches the range of ex-
pression while smooth hot-pressed paper is 
best for finer details. “Hahnemühle water-
colour papers have been in production since 
1584 and the surfaces are a treat to work on, 
be it the hot pressed for botanical studies, 
the cold pressed for characterful portraits 
or the rough for rugged landscapes,” says 
Ann Kristin Nohlen, Hahnemühle’s head 
of marketing and communication. 

Hahnemühle with its more than 430 
years of experience in papermaking 

TEXT: JESSICA HOLZHAUSEN 
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knows exactly how important the right 
paper is: the company inspires and pro-
vides artists worldwide with high qual-
ity products. As the oldest paper mill in 
Germany, Hahnemühle combines his-
toric knowledge and experience with 
modern ideas and innovations. “We take 
great pride in having one of the few re-
maining Cylinder Mould Machines left 
in the world,” says Ann Kristin Nohlen. 
“Papermaking is a skilled job and our pa-
per craftsmen are proficient in their trade. 
Making high-quality pulp and using sev-
eral centuries old formulas, they produce 
traditional high-quality artist papers.” 
Hahnemühle employees have developed 
an incomparable feeling and eye for pa-

per: “No machine can replace that. We 
still check every sheet of paper by hand.” 

But taking on new ideas and methods is 
also very important to consistently im-
prove paper quality and performance. 
Hahnemühle for instance is now an inter-
national market leader for digital FineArt 
Inkjet papers, which the company has de-
veloped in the 1990s to react to a changing 
art market. “Overall, we manufacture to 
museum standards and all Hahnemühle 
papers are acid free, free of lignin, gela-
tine or pesticides. We provide papers that 
will last for centuries,” says Ann Kristin 
Nohlen. So, it is no wonder that muse-
ums and galleries are using Hahnemühle 
papers as well. A facsimile reproduction 
of Albrecht Dürer’s hare, printed on Hah-
nemühle paper, can for example be seen in 
the Albertina in Vienna.

But what use has the best paper without 
the right paints or brushes? The German 
brand Schmincke is one of the market 
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leaders for various kinds of artist colours, 
like the Horadam watercolours. “Because 
of their high quality, Horadam watercol-
ours are among best and leading water-
colours available worldwide,” says Nils 
Knappe, CEO of Schmincke. As the only 
watercolour in the world Schmincke wa-
tercolour is poured into saucers in its liq-
uid form instead of pressing it in and then 
dries for two to six weeks. This way Hor-
adam watercolours in pans have the same 
creamy pigment-rich formula as the ones 
in tubes, which are also available on the 
market. “The product gained an imperial 
patent in 1892 and was named after its 
inventor and Schmincke co-founder Josef 
Horadam.” The method of filling watercol-
our into saucers in liquid form is not the 
only unique selling point when it comes 
to Schmincke products: with Mussini the 
company also fabricates the only res-
in-oil colour in the world. Schmincke was 
founded in 1881 as a family business und 
until today every product is made in Ger-
many. This is something all three compa-
nies have in common.

Like the two aforementioned, da Vinci 
DEFET GmbH, a manufacturer of high- 
quality brushes, for more than 100 years  
has never questioned the principle ‘Made 
in Germany’. High quality products can 
only be achieved by control mechanisms 

on site and well-trained staff. “It is our phi-
losophy to combine best materials with tra-
ditional crafts and technological progress to 
realize a first-class, reliable and up-to-date 
product range,” says Julian Rottner Defet, 
co-owner and head of production.

The series 10 MAESTRO Kolinsky red- 
sable watercolour brush is the company’s 
flagship product that da Vinci has pro-
duced since the 1950s. “We pay special at-
tention to manual perfection that is based 
on the experience of generations. The 
knowledge about material selection and 
hair composition during the manufactur-
ing process secures the high quality of this 
series and our complete assortment.” To-
day da Vinci has enlarged its portfolio and 
in addition to artist brushes also produces 
cosmetic, nail and dental brushes.

“All three companies have a history 
that goes back many generations,” says 
Schmincke CEO Nils Knappe about 
Hahnemühle, Schmincke and da Vinci’s 
similarities. “The combination of all three 
product groups results in an ideal pack-
age  for ambitious creative professionals. 
They complement each other.” As quality 
leaders in their field, and with a long-term 
quality strategy, the three companies listen 
to the market and know exactly what pro-
fessional and hobby artists need and want. 

www.davinci-defet.com
www.hahnemuehle.com
www.schmincke.de

Schmincke watercolour paintbox. Photo: © Schmincke Hahnemühle. Photo: © Hahnemühle da Vinci. Photo: © da Vinci

Schmincke colours. Photo: © Schmincke

Hahnemühle. Photo: © Hahnemühle.

da Vinci. Photo: © da Vinci

– in the past, present and future
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A laundry revolution by LG Electronics
Have you ever heard the term ‘to twash’? Then it is about time you found out. 
Twash comes from the words twin and wash and means exactly that: Wash two 
loads of laundry in one go. The pioneers at LG Electronics have developed the 
highly efficient machine TWINWash™, which consists of a main washer or regular 
washer dryer at the top, combined with a mini washing machine at the bottom.  
Two in one!

TEXT: CORNELIA BRELOWSKI I PHOTOS: LG ELECTRONICS

Nobody has time to do the laundry. It is 
simply one of those chores that needs to 
be done. But often we have various items 
which have to be washed in different 
ways. Having to put on numerous loads or 
having to wait until we have a big enough 
pile of delicate clothes to justify a full wash 
is not the most efficient way. That is what 
the experts at LG Electronics thought as 
well. So they set out to find the perfect 
solution and developed a state-of-the-art 

washing machine that is perfectly in tune 
with our modern lifestyle: Meet the LG 
TWINWash™.

This clever 21st century washing machine 
has two separate washers which wash 
simultaneously. There is a main washer 
for your regular loads such as jeans and 
jumpers, and then there is an integrated 
two-kilogram mini-washer at the bottom, 
which can wash your delicate items such 

as baby clothes, cashmere clothes or dress 
shirts. This way two loads can be done in 
just 49 or 59 minutes, and an enormous 
amount of time is saved. Time, which can 
be spent doing far more exciting things 
than laundry.

But that is not all. In our fast-paced 
world almost anything can be done from 
our smartphones, right? Now you can 
also control and time your washing ma-
chine with the LG SmartThinQ™ with 
wifi-technology, all done conveniently 
from your phone. 

Regardless of whether you are having 
lunch in town or heading to the cinema, 
you can start your laundry with just one 
tiny click wherever you are. With ‘Down-
load Cycle’ customers can also download 

Let’s twash!

up to 20 additional wash programs, and 
the smart Diagnosis™ feature helps to 
quickly troubleshoot almost any minor is-
sue before it turns into a serious problem.

Another handy feature for those hec-
tic situations when everything has to be 
speedyquick, is the TurboWash™. It allows 
shortening the time of a regular wash pro-
gramme down to only 49 or 59 minutes, 
depending on the model. This also reduces 
water and energy usage, which will benefit 
utility bills – a nice side effect.

Washing two loads in one go does not 
mean this machine is noisier, quite the op-
posite. Thanks to two integrated high-ef-
ficiency and energy-saving Inverter Di-
rectDrive™ motors, washing performance 
is enhanced without the usual noise. In-
verter DD technology uses fewer moving 
parts, which reduces vibrations. 

Less vibration of course means less noise, 
but it also increases the machine’s dura-
bility. On top of that, the DirectDrive™ 

motors are backed with a 10-year limited 
warranty for peace of mind, and this ap-
plies to both the main and the mini wash-
ing machine. The additional six Motion 
DirectDrive™ technology moves the wash 
drum in multiple directions. This enables 
a far more gentle laundry cycle without 
compromising the fabric’s cleanliness.

The TWINWash™ machine also features 
the LG Electronics’ award-winning True-
Steam™. This efficient steam technology 
supports the ‘Allergy Care’, ‘Steam Soft- 
ener’ and ‘Steam Refresh’ programmess, 
which deliver garment invigoration and 
cleansing. Within just 20 minutes clothes 
can be gently deep-cleansed, and wrinkles 
and odors are reduced entirely without 
chemicals, using only pure water. 

One particular feature comes in handy for 
all of us busy scatterbrains. How many 
times do you find another piece of dirty 
clothing after you just put the washing on? 
This does no longer need to be a frustrat-
ing experience. The brilliant TWINWash™ 

allows you to simply pause the cycle and 
wait for the door to open. Then you can 
add more items. 

If laundry was ever going to become a fun 
experience, we have certainly arrived at it. 
LG TWINWash™ is a true laundry revo-
lution, which is set to take over house-
holds by storm. Not only because of its 
convincing functionality, but also due to 
its elegant premium design. The white 
ergonomically designed housing of the 
main washer with its porthole made of 
black tempered glass is inspired by the 
design of LG’s luxury washing machine 
series LG SIGNATURE. 

All in all, the LG TWINWash™ is a mod-
ern state-of-the-art washing machine that 
matches our busy lifestyle and is almost 
too clever to be true. And the good news is 
this smart machine could be yours.

For more information please visit the 
following website. 
lg.de/TWINWash

K I T C H E N  D E S I G N  E X P E R T
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Sound enthusiasts know that a top-quality 
sound system makes all the difference. So, 
what could be better than audio systems 
designed by true sound lovers themselves? 

Spokesperson Peter Werner says: “Our 
goal has always been to build speakers 
using DSP technology that shift bound-
aries. In that regard our servo sub- 
woofers and design-series are very signif-
icant. Slim pillars, capable of full-range 
reproduction and woofers that reproduce 
bass linear down to 15Hz with dramati-
cally reduced distortion. For me the spe-
cial challenge is to design systems that 
remain as neutral as possible but achieve 
a certain sound quality, which personally 
convinces the customer.”

“Nowadays, MOSER® Animalline is THE 
brand for discerning animal hair clip-
pers that are used at the master’s home,” 
Damaris Höld, product manager for ani-
mal goods, tells us. Not for nothing, the 
brand has been honoured with the Brand 
of the Year Award 2017/2018 in the cat-
egory Grooming Products – Trimmer 
Germany. “We offer a wide range of an-
imal hair clippers, either with a battery 
or with a cable, for fur shearing at home 
and many extras for grooming. All of the 
MOSER® animal hair clippers and cut-
ting heads are developed and produced 
in Germany. They are exported to 60 dif-
ferent countries,” Höld explains. 

Dedicated to the perfect sound
meroVinger Audio Systeme: 

Comfortable shearing at home

Sound quality can differ massively depending on what audio system you use. 
At meroVinger Audio Systeme one thing is clear: the sound takes priority. The 
team behind the German company consists of sound lovers and together they 
manufacture audio systems which bring you that special kind of sound. 

The Wahl Clipper Corporation, an American company, was founded back in 1919, 
right after the first electric hair clipper was invented by Leo J. Wahl. The German 
branch was established in 1946 under the name Kuno Moser, and in the seventies 
the company produced the first animal hair clipper, the MOSER® Rex.

TEXT: MARILENA STRACKE I PHOTOS: TOM FREUDENBERG  

TEXT: INA FRANK 

meroVinger manufactures a wide 
range of systems from top-quality coaxi-
al monitors, (servo-)controlled high-end 
subwoofers and high-end subwoofer sat-
ellite systems to DSP power amplifiers. A 
speciality is the custom-made option. 

At meroVinger anything is possible 
and the team is happy to take on any 
challenge. They thrive on letting their 
creativity take over and create sound 
solutions for customers’ special require-
ments. At meroVinger customers value 
quality and individuality. It is also possi-
ble to customise already existing systems 
with meroVinger’s own bass control. 

There is one sentence that Peter 
Werner often hears from customers which 

Interested customers can find  
MOSER®’s products in pet shops. It is no 
problem if customers would like to switch 
the clippers on in the shop, sometimes 
the clippers can even be tested. More in-
formation is given by skilled personnel. 
Höld sums it up: “Our complete grooming 

simply says it all: “Mister Werner, I had no 
idea that bass could sound that incredible.” 

www.merovinger-audio.de

package combined with excellent advice 
and quality is what makes us different 
from other companies.”

However, the company does not rest on 
its laurels. Next to the hair clippers MOS-
ER® wants to offer customers a wide range 
of grooming extras. The newest products 
are the MOSER® premium slicker brush 
and a dry shampoo, which are both perfect-
ly suitable for preparing the shearing. There 
is more to come in 2018 - “customers can 
certainly look forward to it,” Höld says.

www.moser-animalline.com 

Products. Photo: © MOSER®

The Brand of the Year Award.  
Photo: © World Branding Awards 
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Let’s twash it mit
LG TWINWash™ 
Zwei Waschladungen gleichzeitig und separat waschen.
Oben Jeans, Handtücher und Buntwäsche, unten weiße
Shirts, feine Wäsche und Babykleidung.

Jetzt LG TWINWash™ erleben: lg.de/TWINWash

Buntwäsche

Weiße Wäsche

01RZ_LG_HA_1-1_Anzeige_TWINWash_Schoener_Wohnen_215x280mm.indd   1 08.11.17   17:54



dormiente:
Taking responsibility for your healthy sleep
German manufacturer dormiente has made it its heartfelt mission to produce 
‘green’ mattresses, bedding and various types of beds, all strictly controlled for 
toxic substances. Looking back over almost 30 years of experience, pioneer 
dormiente exclusively uses top quality organic raw materials and places great 
importance on orthopaedic requirements for a healthy and deep slumber.

dormiente was founded in 1988 in the 
state of Hesse by the two biologists 
Rainer Oldiges and Dr. Rüdiger Plänker. 
Pioneers in the field of green sleep, the 
founders laid the groundwork for what 
would become an award-winning manu-
factory for bedding, beds and mattresses 
made in Germany, using only the clean-
est and purest raw materials.

Co-Founder Dr. Rüdiger Plänker remem-
bers the beginning: “From the very start the 
focus of the business was on manufacturing 

TEXT: MARILENA STRACKE I PHOTOS: DORMIENTE
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healthy mattresses whilst also considering 
social and environmental criteria. Having 
been trained as biologists we were natu-
rally very keen to incorporate health and 
environmental aspects and values into our 
young business. This was a way to translate 
our training, knowledge and skills into real 
life and to continue to build on them.”

Initially it was much harder to get hold 
of organic materials but over the decades, 
and with society’s growing awareness of 
our environment’s fragile state, it became 

easier. And the idea of green sleeping was 
continuously developed further and fur-
ther at dormiente.

Today, dormiente is a well-established, 
widely respected expert in its field and 
enjoys a large and varied client base. 
More than 60 employees are hard at 
work on site in Heuchelheim, dedicated 
to making sleep an extremely comfort- 
able yet eco-friendly experience for their 
customers. Over the years, the products 
by dormiente have been awarded vari-
ous prizes by independent organisations 
such as Stiftung Warentest (the number 
one German consumer organisation) and 
Ökotest (eco test), to name but a few.

The quality of dormiente’s products sim-
ply speaks for itself and customers know 
that. Merging traditional manufacturing 
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techniques and their in-depth knowledge 
of almost 30 years, with modern technol-
ogy and equipment, results in quality 
products that last a long time. 

There is also an ever-growing new aware-
ness of how crucial healthy sleep for our 
overall well-being is and most of us have 
an interest in learning the criteria that 
promotes a good night’s sleep. Being 
savvier when it comes to buying mat-
tresses or beds can have a huge impact on 
our quality of life. Of course, dormiente is 
at the forefront of this as well. 

Meeting orthopaedic requirements for 
correct sleeping is absolutely vital, and 
Plänker explains: “One of the most im-
portant requirements for developing truly 
healthy mattresses was and is the knowl-
edge of what the human body needs for 
a healthy sleep. Looking at the human 
body and its fundamental needs in a ho-
listic manner has to be a focus in order to 
attain sound sleep.” 

That a bed needs to be as comfortable as it 
is healthy and eco-friendly goes without 
saying. Temperature is also a key factor as 
Plänker points out: “A balanced micro- 
climate for natural mattresses and natu-
ral box spring beds means that you will 
be neither too cold nor too hot. Therefore 
it was always a crucial criterion to create 
the optimal micro-climate. Our mattress-
es are also electro-biologically neutral be-
cause we believe that sleep should not be 
interrupted by electro-magnetic fields.”

dormiente manufactures natural latex 
mattresses for adults and kids, as well as 
pillows, bedding and mattress toppers. 
All the raw materials used, such as natural 
latex, pure new wool, coconut fibres, pure 
certified organic cotton fabrics, horsehair, 
camelhair and cashmere, undergo an ex-
tensive inspection for chemical residues. 

Of course, this also goes for the wood 
used to make the solid-wood bedframes, 
sofa beds and slatted frames, which is 

sourced only from sustainable forestry 
by certified suppliers. On top of all the 
health and ecological benefits, the dor-
miente beds also feature a sophisticated 
timeless design. 

All products by dormiente are following the 
same strict requirements. They are organic, 
clean, sustainable, and promote fair trade. 
Nasty cheap components such as plastic 
parts, chipboards, polyester batting or met-
al springs are nowhere to be found here. 
Quality and integrity are a fundamental 
part of dormiente’s successful mission. 

Sleeping the green way is not only bene-
ficial for our eco system but most impor-
tantly for our own well-being, and one 
thing is crystal clear: when it comes to 
their customer’s health, the team at dor-
miente never compromise. 

For more information visit the following 
website. 
www.dormiente.com

Gabo. 

Natural Classic. 

Divan bed Vega. 

Gonda. 

Duvet. 
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Anyone who has ever had to furbish a new office space, start-up or home office 
setup knows about the merits of a lightweight, practical and variable furniture 
system. Now, if the pieces are well crafted and easy on the eye at the same time, 
it doesn’t take long to choose.

TEXT: CORNELIA BRELOWSKI I PHOTOS: TOBIAS SUTTER, © MYCUBE

MyCube furniture design presents a new, 
flexible, playful, yet visually sophisticated 
approach to modular furniture. Fuss-free 
and easy to set up, the unique system 
provides a large range of design options, 
and its high flexibility allows the user to 
change both look and function in a flash.

Andreas Brüderlin started out as a self- 
employed carpenter six years ago. His idea 
of creating a new modular furniture system 
came along with the wish to exhibit at the 
Swiss ‘In&Out’ design fair in Aarau. To him, 
it was important to develop a streamlined 
and effective design that would easily adapt 
to each client’s individual needs and de-
sires. The technical preconditions were for 
it to be undemanding in a way that would 
allow the user to implement variations of 
both the colour scheme and the content 
without much difficulty, at any given time.

Brüderlin aimed towards modules that 
could be connected, extended and sup-
plemented without the need for specialist 
tools. From a large variety of possible ma-
terials, he finally decided on white-lay-
ered birch plywood board and high pres-
sure laminate, as well as Plexiglas. While 
those materials, especially the latter, offer 
a wide range of colour options, the mod-
ules are also available in understated, neu-
tral white, with the naturally finished ply-
wood edges creating a clear contrast and 
MyCube’s unmistakable linear design.

The development from full-scale mod-
els made of waste chipboard, to the first 
real MyCube element took Brüderlin 
about six months, with the program-
ming work and test trials of the CNC- 
manufactured pieces taking up the big-
gest part of the journey.

This year’s ‘In&Out’ design fair in Aarau 
presented MyCube for the first time. All 
those who value a linear yet playful ap-
proach to design which complements any 
given surrounding should not miss out on 
the latest in modular furniture systems – a 
design that takes the customer’s ideas and 
needs to heart.

www.my-cube.ch

Design at play
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The German chair design company KÖHL has developed a brand-new conference 
and club chair series called ARTISO®. The award-winning chair design convinces 
with its special aesthetics and unique sitting comfort. Perfect for long conferences 
and meetings where we have to focus on making the right decisions instead of 
being distracted by back pain.

TEXT: MARILENA STRACKE | PHOTOS: KÖHL

Family-run business KÖHL has been 
developing and manufacturing first-
class ergonomic chairs since 1976, and is 
the leading expert to turn to in its home 
country Germany, as well as in the rest 
of Europe. Aside from their marvellous 
designs and top quality, an outstand-
ing aspect of KÖHL’s work is also their 
eco-friendly approach. Using biodegrad-
able or sustainable materials, and mini-
mising transport ways, are an integral 
part of their admirable mission. 

The team at KÖHL firmly believe that 
comfortable and healthy sitting do not 
exclude each other, and their great suc-
cess speaks for itself. The experts base 
their design around their customer’s 
needs and hence create a perfect synergy 
of technology and user benefits.

“If you sit comfortably, you can communi-
cate better,” has been the credo for devel-

oping KÖHL’s most recent addition, the 
award-winning chair series ARTISO®. As 
we all know, communication is everything, 
particularly in the world of business. The 
name ARTISO® means the ‘art of crafts-
manship’, and stands for the chair’s suc-
cessful merging of sophisticated aesthetics 
and top comfort. 

Renowned German furniture designer 
Volker Reichert has designed the new se-
ries. He used top-quality pocket springs 
in the seat, which allows for an active and 
climatic seating experience. The seat’s 
flexible shell is made possible with the 
360° Ergo-DISC-Joint. Ergonomic sitting 
at is best.

ARTISO® has already received this year’s 
prestigious ‘Red Dot Award’ in the cat-
egory of product design. CEO Thomas 
Köhl adds: “The award is reassurance of 
our daily work. Our creative design fol-

lows a clear goal: The perfect synergy of 
brand profile and functionality, achieved 
through sophisticated production quality. 
This aspiration has brought us interna-
tional recognition.”

Each of the four different types included 
in the ARTISO® series, radiate timeless 
elegance and harmony, and are available 
in leather, felt or woollen fabrics. Perfect 
for both conference hall and living room. 
As with all KÖHL products this new in-
novation is made in Germany and, of 
course, sustainably manufactured.

http://artiso.koehl.com
www.koehl.com
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Because we simply communicate 
better when we are relaxed

KÖHL chairs:
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MyCube modular design. 

MyCube freestanding sideboard.

MyCube module group.

Andreas Brüderlin, 
designer & founder. 



Inside of the sound 
The Sonic Chair unites eye-catching 
design with digital privacy
Once you are in it, you are into it: The Sonic Chair takes you to a private space that 
can be used either productively, or for recreation. The form suggests cocooning 
while also allowing an ‘all-round’ sound experience.

Inside of the Sonic Chair, people are opti-
cally and visually withdrawn from their sur-
roundings on the spot. Thus, they can either 
connect to their private data and work, lis-
ten to music, watch a video, or simply relax.

Private concert hall, home cinema or 
work space

The ‘absolute’ sound range, a wholesome 
experience of hearing and feeling the 
sound, allows to listen to your favorite mu-
sic within your own four walls in perfection 

TEXT: CORNELIA BRELOWSKI I PHOTOS: DESIGNATICS PRODUCTION GMBH
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without disturbing others. Enjoy movies or 
music in high level sound quality – as if 
you are part of a live event. Connect your 
laptop or use the iMac with touchscreen 
(a unique Sonic Chair feature) and create 
your own impromptu workspace.

Design asset and multimedia station 
rolled into one

Sonic Chairs are found in public spaces 
such as lounges or airport waiting areas, 
as well as in libraries, reading areas or 

at trade fairs or exhibition spaces. Even 
in a shop or salesroom, the Sonic Chair 
will play a dual role as eye-catcher and 
multimedia furniture item. The pleasant, 
comfortable and inviting design attracts 
people immediately – and its combina-
tion with first class high digital technology 
has won the creators the Red Dot Design 
Award. The chair impressed the jury “not 
only with its shapely design, but also with 
its unique functions” and was described 
as “an entire hi-fi system, integrated in a 
hemispherical armchair”.

How it works

The design of the chair allows you to sit 
right at the centre of the sound. Every 
acoustic source is optimally adjusted to 
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the listener, ensuring an unusually intense 
listening experience, not least through 
the structure-borne sound membrane in 
the backrest which creates especially low, 
non-audible frequencies – the ingenious 
feature that creates a ‘live’ experience.

The heart of the Sonic Chair, the sound-
ing board, is produced much like a musical 
instrument. Laminated layers of wood sta-
bilize an arched casing with a total loud-
speaker volume of 35 litres. Every individ-
ual transducer, whether for the tweeter, 
bass or mid-range speaker is driven by its 
own amplifier channel. A signal processor 
ensures a finely adjusted interplay of indi-
vidual components.

Last but not least, the symmetry of the de-
sign allows you to enjoy the sound in an 
optimal listening position, regardless of 
where the chair is located. While the cen-
tral cushion in the backrest fulfills a func-
tion in conveying structure-borne sound, 
it also formally enhances the acoustic 
characteristics.

Iconic design – sustainable production

Reduced and iconic in nature, the shapely, 
bi-color design underlines its uniqueness, 
as well as ensuring a high level of recogni-
tion. Produced by hand in the company’s 
Cologne-based workshops, the quality of 
the Sonic Chairs requires extraordinar-
ily precise craftsmanship. The six team 
members work closely together and the 

company focuses on ecologically friendly 
production. All of the materials used stem 
from reliable sources from in and around 
Cologne and correspond with the highest 
quality standards.

By implementing the most modern sound 
and multimedia technology, the team 
strives to keep on top of technical develop-
ments so that e.g. the latest iMac and iPad 
versions can be factored into the design. 
Special solutions are developed for custom-
ers with the highest attention to detail and 
the most rigorous requirements in terms of 
design and functionality. There are diverse 
possibilities for connecting external equip-
ment with the Sonic Chair as well, such as 
a laptop, CD or DVD player, TV or VR gog-
gles. The ‘multimedia version’ includes such 
features as an iMac with a touch screen or 
an iPad, so that you can archive, visualize 
and present music data and data banks.

Some music simply has to be loud. Im-
agine that you missed the local appear-

ance of your favorite band, but someone 
actually recorded it. Sit back in the Sonic 
Chair and let the good vibrations connect 
you with the live-spirit of last night’s con-
cert. However, the people around us rarely 
share the same feelings at the same time. 
That is why the Sonic Chair conceals sev-
eral layers of acoustic insulation under the 
carefully crafted upholstery.

As the weather gets colder and unfriend-
ly, the Sonic Chair – if at home or at the 
library – becomes even more of a treat. By 
the way, the 2cm thick laminated beech 
wood is fused with fine-pore foam and 
non-woven textures, which does not only 
provide privacy but physical comfort as 
well.

Enjoy some audio-cocooning on the 
acoustic island of the Sonic Chair – either 
at your own home or wherever you find it 
outside – you won’t be sorry!

www.sonicchair.de

Sonic relaxation.

Sound rivals.

Impromptu work space. 

Sound bath. Bluetooth magic.
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Transferring neuroscience findings into 
marketing and sales success
Kochstrasse™ Agentur für Marken, based in Hanover, develops campaigns and 
designs that address people’s non-consciousness. This sounds a bit like magic 
but is actually rooted in science. Originally founded as a traditional advertising 
agency about 20 years ago, the company with its 45 employees has in recent 
years specialised in neuromarketing and works closely together with researchers 
at universities in Hanover and Bonn.

Even though most humans consider 
themselves to be rational beings, we in-
deed make about 95 per cent of our de-
cisions non-consciously. Shopping, for 
example, is influenced by processes in our 
brain that we are not even aware of. So, 
when companies develop a marketing 
and sales strategy it makes sense to con-
sider the effect of non-conscious decision- 
making and embrace it in their strategy. 
“We have set out to challenge the sta-
tus quo of how marketing is done today,” 
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says Gesa Lischka, managing partner at 
Kochstrasse™ and an expert in neuro-
marketing. “We believe we can change the 
world of marketing through the use of neu-
ro and behavioural science in combination 
with extraordinary ideas and design.” 

Neuroscience has rapidly changed the 
understanding of how the human brain 
works and how processes in the brain not 
only form individual ways of thinking, but 
also how outside factors influence inter-

nal processes. And still research has only 
grasped a tiny part of the complex structure 
that is the human brain. This is why a lot 
of funding goes into research projects. But 
there is still nearly no connection between 
research results and a practical application 
in marketing – simply because so far only 
a few specialists have the knowledge to 
develop concrete measures. Gesa Lischka 
is one of these few specialists and often 
attends conferences and holds courses 
(www.neurostrasse.de) to introduce the con-
cept and present practical case studies her 
company has recently worked on.

The topic is very complex, but none the 
less currently a buzzword in the market-
ing world – which means there are also 
some black sheep, who market the con-
cept without a true understanding of what 
it entails. It is not easy to keep up to date 

Discover Germany  |  Kochstrasse™

in a topic where research constantly pre-
sents new findings, so Lischka relies on re-
search partners who introduce her to new 
insights. “But of course I am also reading 
the relevant specialist publications and at-
tending conferences, I see myself as a kind 
of translator, translating research into con-
crete actions,” she says. Neuromarketing 
does not mean manipulating consumers, 
but understanding how they tick – and re-
acting to their needs and perceptions.

“Neuromarketing works for B2B as well 
as for fast-moving consumer goods,” says 
Jörg Buck, head of creation and manag-
ing partner. This way, a recent B2B client 
has enhanced his overall profit by 20 per 
cent. Working with partner universities 
Kochstrasse™ recently made an fmRI 
study researching the effects of packaging 
designs on actual sales, and how to opti-
mise it. Functional magnetic resonance 
imaging (fmRI) provides pictures of the 
brain, highlighting the active parts. In this 

special case, participants were shown dif-
ferent designs while taking an fmRI scan 
to determine which areas of the brain re-
act and to what extent. “We were looking 
at two specific regions in the brain. One 
is responsible for rewards, the other for a 
‘willingness to pay’. With the help of these 
two indicators we were able to predict 
buying intentions when it comes to cer-
tain designs,” explains Gesa Lischka. That  
allows the planning of better campaigns. 

To give a few simple examples: The design 
and look of a manual determines how easy 
(or complicated) people think a tool or de-
vice is to handle – even though the con-
tent is exactly the same. Asked which wine 
tastes better, people often choose the bot-
tle with the higher price tag – even though 
the wine in every bottle is actually the 
same. Often it is a tiny detail that chang-
es people’s perception. That 34 per cent 
of all accidents happen at home does not 
seem to be such a large number. But write 

“every third accident happens at home” 
and it sounds a lot more relevant. Con-
sidering details – haptic, colour, weight, 
sound, taste or context – can change the 
success of a campaign completely.

Kochstrasse™ has worked together 
with notable brands like Unilever, TUI, 
Lornamead, Continental, Toyota, Volkswa-
gen and Sennheiser, and accompanies the 
whole process from the research to the 
actual design, so that no knowledge is 
lost somewhere in between. “This is why 
we not only employ classic designers but 
also have our own photo studio, a 3D, film 
and motion design department, and social 
media experts in-house,” explains Gesa 
Lischka. “It is our overall mission to trans-
fer neuroscientific insights into designs 
and strategies.” With success, as more than 
20 national and international awards for 
design and creativity have shown.

www.kochstrasse.de

Kochstrasse™ offers readers a free of charge 
basic neuro-check-up for a medium of 
communication of their choice.

Contact: Kyra Kruppe

Telephone: +4951122877-0

Email: kruppe@kochstrasse.de

Keyword: Neurobooster

Marc Buchholz, Gesa Lischka and Jörg Buck (from left to right). 
Kyra Kruppe, contact person 
for the neuro-check-up. 

Marcel Braitling, Prof. Dr. Bernd Weber 
and Gesa Lischka (from right to left). 

Markus Kreykenbohm in the workshop. 
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Welcome to Sugarlandia
Don Papa Rum is a genuine Philippine premium rum from the island of Negros in 
the Philippines, produced by the Bleeding Heart Rum Company. Inspired by the 
island’s legendary revolutionary leader, Papa Isio, and the dream-like landscape, 
Don Papa was launched in 2012 and today has a presence  in 20 countries such 
as France, Germany, Spain, United States of America, South Africa, Belgium, Italy, 
and Japan.

The Philippine archipelago is a country in 
Southeast Asia, situated in the Western Pa-
cific ocean and on the same latitude as Ven-
ezuela and the Southern Caribbean islands. 
It is composed of 7,107 islands and is one of 
the most volcanic regions on earth, situat-
ed by the Pacific Ring of Fire. It has a tropi-
cal, wet climate with heavy monsoon rains 
from May to October. It is a country rich in 
natural beauty and resources with some of 
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P R O D U C T  O F  T H E  M O N T H

the world’s greatest biodiversity. Negros Is-
land is the fourth largest island in the coun-
try, located in the Visayas region and similar 
in size to Jamaica. It is known locally as the 
sugar bowl of the Philippines and produces 
most of the country’s sugar supply. In the 
heart of the island lies the mighty Mount 
Kanlaon, an active volcano which produc-
es the island’s rich volcanic soil, perfect for 
producing an exceptionally delicious drink. 

Sugarcane has grown on the island for 
centuries. As early as 1755, the Philippines 
began to export sugar to China and other 
Asian countries, in modest amounts. The 
real boom came when vast haciendas were 
established and the production of sugar 
became a fully-fledged industry. From the 
1850s until the 1980s, sugar dominated 
this beautiful island of rugged mountains, 
empty white beaches, and lush jungles. 
Sugarcane is grown from September to 
May before being cut by hand using tradi-
tional methods.

Inspiration

The figure of Don Papa is inspired by the 
charismatic leader Dionisio Magbuelas, 
also known as Papa Isio, a local Negros 
island hero. He was instrumental to the 

island’s independence during the 1890s 
Philippine Revolution. Don Papa is the 
embodiment of the spirit of Sugarlandia. 
Sugarlandia in turn is the spiritual home 
of Don Papa Rum. Inspired by the island 
of its provenance. It is a timeless place 
where nature is still the dominant life 
force. A lush, fertile land in which sugar-
cane thrives, where ancient mills grind the 
noble cane, turning it into the special black 
gold molasses from which Don Papa Rum 
is distilled.

Creating the liquid of legend

After harvest, the cut cane is transported 
to one of the island’s sugar mills, which 
date back to the 1920s. The mills crush and 
grind the cane, resulting in rich, sweet mo-
lasses that in turn produce a rich, slightly 
sweeter and fruitier rum. These vivid, fruity 
molasses are then fermented and column 
distilled at between 91 to 98 per cent in 
Bago Distillery, located 20 kilometres 

south of Bacolod, the provincial capital of 
Negros Occidental. The rum distillation is 
brought down to 65 degrees using fresh 
spring water and then poured and aged in 
ex-American Bourbon oak barrels. A se-
lection of these barrels is unique to Don 
Papa. Made from tight grain oak, they are 
seasoned, toasted and lightly charred. This 
gives an exceptional uplift of fruit and va-
nilla notes. 

The rum is aged in the foothills of Mount 
Kanlaon, where the hot, humid Negros 
climate results in faster maturation, and 
where the ‘Angel’s Share’ can reach up 
to eight per cent. After seven long years, 
the rum barrels are carefully selected and 
blended by the master blender before be-
ing chill filtered at two degrees to remove 
any impurities and help produce the rich, 
smooth blend, and finally, bottled. Don 
Papa is crafted with great precision, which  
substantially amplifies the liquor experi-

ence. Best of all, it is 100 per cent made in 
the Philippines, which has had a tradition 
of distilling rum for over 150 years. The 
combination of the volcanic soil, the qual-
ity of the sugar cane, the aging oak, and 
the blender’s art come together beautifully 
to give Don Papa a rich, smooth taste. It is 
light and fruity on the nose, smooth and 
delicate in the mouth with a long-textured 
finish, offering flavours of vanilla, honey, 
and candied fruits.

www.donpaparum.com 

How to enjoy 

The perfect way to enjoy Don Papa is on the 
rocks or over one large ice cube which melts 
imperceptibly in your glass.

Don Papa for everyone

In addition to the flagship Don Papa Rum 7 
years, Bleeding Heart Rum Company has 
introduced Don Papa 10 year old and Don 
Papa Rare Cask.
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EYELASH ACTIVATING SERUM

LONGER AND THICKER LASHES IN ONLY 6 WEEKSWONDER.
FULL.
NOW.

EYELASH ACTIVATING SERUM

89%
OF THE TESTERS*

RECOMMEND THE
EYEL ASH ACTIVATING

SERUM!

“What makes the Navy Strength Gin so 
special is the alcohol content of 57 per 
cent that gives it a more intensive taste,” 
says Sandra Wimmeler, who co-founded 
Windspiel with Denis Lönnendonker. Like 
all their spirits, it is based on alcohol from 
homegrown potatoes. “We distil the alcohol 
three ways in a unique process. This makes 
it very fine and mild, so it carries the bo-
tanicals of our Navy Strength Gin perfectly.” 

The idea for the new gin was born out 
of the company’s own history: Windspiel 
has dedicated their brand to the Prussian 
king Frederick the Great, who had origi-
nally brought the potato to Germany in 
the 18th century and also had a passion 

Gin as strong as a sailor, as gentle as a botanic garden
Combining British gin-making tradition with German craftsmanship, the Windspiel 
manufactory, based in the volcanic Eifel, brings a Navy Strength Gin to the market 
that carries the intensive aromas of juniper berries, citrus fruits and ten different 
botanicals. The first batch is limited to 1,600 bottles.

TEXT: JESSICA HOLZHAUSEN I PHOTOS: WINDSPIEL 

for ‘Windspiel’ dogs. In the same century, 
the first Navy Strength Gin was made in 
England, initially as malaria prophylaxis 
on ships. “We now have combined British 
and German history in one bottle,” says 
co-founder Denis Lönnendonker.

Accompanying the Gin is a taste pack-
age with tonic water and organic ‘Summer 
Night’s Dream’ lemonade that matches 
with the Navy Strength Gin: “Its floral cit-
rus note harmonises ideally with the lem-
on flavours of lemonade and tonic water. 
So, a perfect, refreshing taste experience 
emerges.”

www.windspiel-manufaktur.com/en
Taste package.

Navy Strength Gin. 

Find your aesthetics expert
SPEC IAL  THEME:  THE  AUSTR IAN  GU IDE  TO  AESTHET IC  PROCEDURE  &  SURGERY  EXPERTS  2017 

The aesthetic medicine and cosmetic surgery industry is booming and offers almost unlimited possibilities. Each year, 
new treatment methods receive marketing approval and more and more men and women make ample use of the offered 
possibilities. In the following special theme, find out why Austria is the go-to country when it comes to aesthetic surgery. 

PHOTOS: PIXABAY 
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Plastic, aesthetic and reconstructive 
surgery, and tattoo art 
Half a year ago, a new concept was realised in the centre of Graz that would break 
new ground. A pioneering symbiosis of plastic/aesthetic surgery and tattoo art has 
been developed through the centre MARA, which is short for medical aesthetic 
research academy. At MARA, patients benefit from state-of-the-art technology 
and a team of top experts in the various fields in which it practices.

TEXT: MARILENA STRACKE I PHOTO: MARA

Many months ago, the project was brought 
to life by plastic surgeon Dr. Thomas  
Rappl and the international tattoo artist 
Mario Barth. Graz became the new home 
of MARA, the innovative centre for med-
ical aesthetics. The pillar of this new con-
cept is the synergy between reconstructive 
surgery and medical tattooing. It is a form 
of tattooing dedicated to restoring and its 
aim is to perfect the results of reconstruc-
tive surgery even further. 

The second focus at MARA lies on tattoo- 
removal, which is achieved using modern 
picosecond technology. This is currently 
the most efficient way of getting the best 

results. Even coloured tattoos can be re-
moved, which the common lasers on the 
market can either not achieve in this quali-
ty or cannot accomplish at all. High stand-
ard cover-ups are also available and can be 
done in Mario Barth’s nearby studio. This 
completes and refines the overall concept 
at MARA.

Aside from those two main areas, MARA 
also offers the entire range of aesthetic 
procedures. This includes anything from 
non-surgical aesthetic treatments to min-
imally invasive aesthetic surgery. An addi-
tional innovation is the treatment of cellu-
lite using the newest technology known as 

‘Cellfina’, offered at MARA by Dr. Simone 
May. With this innovative system the cel-
lulite problem areas can be specially tar-
geted and treated. The procedure prom-
ises perfect results that are long-lasting. 
Dermatologist Michaela Wiednig and Dr. 
Daniela Url are also part of the team at 
MARA and contribute in-depth knowl-
edge regarding aesthetics and dermatol-
ogy. This is a further great benefit for the 
patients at MARA.

All in all, MARA works as an exceptional 
holistic centre for aesthetics of any shape 
or form. It is reassuring to know that the 
team works across each of their individu-
al fields of expertise, and can take a wide 
range of knowledge into account when 
treating a patient. 

For further information please visit the 
following websites. 
www.ma-ra.at
www.starlighttattoo.com

A unique concept: 
The team at MARA: Mario Barth, Dr. Michaela Wiednig, Dr. 

Simone May and Dr. Thomas Rappl (from left to right). 
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Her surgery is distinguished by detailed 
consultation in advance of the surgeries, 
absolute transparency regarding the costs 
and a wide range of offered treatments 
– from blepharoplasty to breast sur-
gery and liposuction. Not for nothing 
Dr. Brigitte Schneider has achieved the 
‘DocFinder Patient’s Choice Award’ in 
2014, 2015 and 2016.

“Liposuction has existed for a long time. 
However, liposhifting – the possibility to 
transfer suctioned fat to another part of the 
body – is quite new,” Schneider explains. 
“The body fat can be used in the face, for 
instance to fill up wrinkles or for a moder-
ate filling of the breast or the bottom area. 
If a woman, for example, has wide hips and 

“Drooping eyelids, for example, often create 
a tired, worn-out and sad look – even tough 
that is actually not how we are feeling,” says 
Ingo Plötzeneder. Patients struggling with 
this often seek his help. Not only because 
of aesthetic reasons: “Many patients with 
drooping eyelids complain about heavy 
eyes, pressure and restriction of the visual 
field. After an operation they feel a signif-
icant relief.” Aesthetic surgery has become 
a more and more complex field. “That is 
why I think one has to sub-specialise,” says 
Plötzeneder. “I chose two areas, hands and 
eyes, that have always fascinated me. Both 

Only a very good result leads to a satisfied patient

Beautiful eyes are the focal point of every face

After dealing with general, accident and vascular surgery for many years, Dr. 
Brigitte Schneider realised she had a strong eye for forms and symmetry. While 
working together with a renowned aesthetic surgeon, she decided to follow up 
with plastic surgery. “When one works with low scar techniques, the results 
become very beautiful,” Schneider says.

When meeting people, our first look often goes directly towards the eyes as an 
important part of human facial expression. But it is also the part of the face that 
changes a lot with age or through negative factors like stress. As a specialist for 
cosmetic surgery of hands and the eye area, Austrian plastic surgeon Dr Ingo 
Plötzeneder knows how to revitalise and treat these areas.

TEXT: INA FRANK | PHOTOS: HALBARTSCHLAGER
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small breasts and would like to have a body 
contouring, the result will be amazing,” 
she adds. Another trend, according to the 
expert, are rounded breast implants with 
a very finely structured surface. The gel is 
extremely soft and natural. Therefore, rejec-
tion reactions only occur very rarely.

are parts of the body that are not normally  
covered by clothes, and this is why the aes-
thetic and functional results are so obvious 
and striking.” 

As eye treatments, Dr Ingo Plötzeneder 
provides surgery of the upper and lower 
eyelids and re-positioning of the eye-
brows in the right position.  “The op-
eration is not very painful and can be 
done under local anaesthetic.”  Non- 
surgical treatments include wrinkle treat-
ment with radiofrequency, botox, hyalu-
ronic acid or lipofilling using fat from the 
patient’s own body. 

The practice rooms. Dr. Brigitte Schneider.

Dr Ingo Plötzeneder. 

“With the right treatments and sur-
geries, we highlight the best sides of one’s 
body and increase one’s well-being,” Dr. 
Brigitte Schneider concludes.

www.chirurgie-schneider.at 

www.dr-ploetzeneder.com
Tel: +43 5572 570 140
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Ann-Kathrin Kramer 
“At ours, tradition is that 
nothing is tradition”
Best known for lead roles in Das Merkwürdige Verhalten Geschlechtsreifer 
Großstädter zur Paarungszeit alongside Christoph Waltz, or Nicht Ohne Meine 
Tochter, German actress Ann-Kathrin Kramer has long been a staple of German 
television. She spoke to Discover Germany about why she decided to move to 
Wuppertal, the current state of the German film industry and much, much more. 

TEXT: NANE STEINHOFF I PHOTOS: THORSTEN WINGENFELDER 
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Leaving school at 16, working as a shop 
window designer, making portraits of tour-
ists in Greece, applying to fashion school, 
taking the ‘Technische Abitur’, deciding 
against studying physics as first envisaged: 
Ann-Kathrin Kramer’s first career choices 
didn’t really reveal that she would soon 
become one of Germany’s best-known 
actresses. At the age of 26, she decided to 
go to the Gmelin Drama School in Munich 
and the rest is history. She smiles: “I don’t 
come from a family in which my path to-
wards becoming an actress was mapped 
out. But, like many other girls I dreamed of 
becoming an actress, without having the 
slightest idea of how I could achieve this 
or of what this would really mean. Never-
theless, deep inside I was entirely sure that 
I wanted to become an actress.” 

This determination paid off. Ann-Kathrin 
Kramer has since been seen in 30 Tage 
Angst, Nicht Ohne Meine Tochter, Black-
out, Homies and many other great TV se-

ries or movies. “For example, I love Das 
Merkwürdige Verhalten Geschlechtsreifer 
Großstädter zur Paarungszeit and Mörder-
ische Suche – two films in which the won-
derful Christoph Waltz played my husband. 
I also really remember Die Konkurrentin – 
one of the first love stories about two wom-
en on German TV which I embodied with 
Charlotte Schwab. I still receive letters 
about it today,” explains Ann-Kathrin 
Kramer. As can be seen from this list, the 
actress’ roles are each rather different from 
one another. From a nun to a police inspec-
tor or a concerned mother, comedies are as 
much a part of her portfolio as dramas or 
thrillers. “One always says that the script 
is the most important factor. And what 
should I say… it’s exactly like that! I don’t 
decide according to ‘I haven’t played an-
ything like this yet, that’s why I will do it 
now’. I find it much more important to see 
whether a character comes alive during the 
reading process. Then, I’m interested,” the 
actress says. 

After having been a staple of the German 
film industry for such a long time, we 
wanted to know how it has changed over 
the years. Ann-Kathrin Kramer says: “The 
film industry is probably like most other 
working worlds. Time and leisure increas-
ingly become luxury goods. Money is tight 
and people are expected to work more and 
in a more complex matter in less time. To 
really develop a scene, to test it and maybe 
also experience one of these rare moments 
in which something happens that actors 
call ‘authenticity’, becomes rarer. But what 
is really great, for example, is the technical 
development. Gone are the days in which 
two hours of light conversion processes 
were not unusual. I really don’t miss that.”

“‘Home’ is also a synonym for retreat” 

Having lived in Munich and New York 
amongst other places, Ann-Kathrin  
Kramer has now found her home in the 
tranquil and relaxed Wuppertal. Here, she 
currently lives with her husband Harald 
Krassnitzer. “I left home at a very young 
age and since then, I have always some-
how been on the move. Generally, filming 
never really takes place where you live, 
this seems to be a secret inevitability of 
the profession. Except maybe in Berlin, but 
that was never really an option as place 
of residence for us. For me, ‘home’ is also 
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a synonym for retreat, a lack of events. 
There, I can escape the constant attention 
that we all have to deal with. And in the 
morning, I also don’t have to ask myself 
whether I’m dressed appropriately to go to 
the bakery,” Ann-Kathrin Kramer smiles. 

Besides enjoying the relaxing life in 
Wuppertal, Ann-Kathrin Kramer likes to 
fight for great causes in her spare time. For 
example, together with her husband, she 
advocates the work of ‘Dunkelziffer’ – an 
association that works towards encourag-
ing discussion around the issues of child 
abuse. The actress says: “The removal of 
taboos about this topic is immensely im-
portant. Society has to be sensitised be-
cause this makes things harder for the per-
petrators. Everyone needs to know that it 
exists and in fact, that it exists everywhere. 
In all social classes! Educational work and 
dealing with this issue unfortunately be-
comes increasingly important as the num-
ber of assaults grows steadily and this also 

includes offenses that are unimaginable in 
their brutality.” 

On watching Doris Day movies and 
the future

If you want to see Ann-Kathrin Kramer in 
action, don’t despair as she has a couple 
of new projects coming up in 2018. For 
example, she has just filmed a comedy 
in Boston (Familie auf Bewährung) which 
will be shown on ZDF in the new year. 
“Furthermore, I love to dedicate time to 
my second passion – writing,” the actress 
smiles. Having published two childrens’ 
books called Mathilda - Das Mädchen aus 
dem Haus ohne Fenster, Kramer is also 
known for writing scripts, which normal-
ly end up being filmed. She adds: “At the 
moment, I am at the heart of a story de-
velopment once again, but this one has to 
mature a bit longer still.” 

Speaking of the new year and new pro-
jects, we also wanted to know whether 

certain traditions for Christmas and New 
Year’s Eve exist in the Kramer-Krassnitzer 
household. “At ours, tradition is that noth-
ing is traditional. As we are always really 
attached to our Christmas rituals and the 
annual return of these, we allow ourselves 
a ‘freestyle New Year’s Eve’. It will proba-
bly be somewhere in between driving to 
the ocean or watching Doris Day films at 
home.” And what other dreams and wish-
es does Ann-Kathrin Kramer still have af-
ter having achieved so much already? She 
says: “I would love to play something simi-
lar to the police woman Catherine Cawood 
in Happy Valley. It is a British crime series 
which really impressed me.” “Apart from 
that, dreaming and wishing fortunately 
never stops; that’s the nature of it. Dreams 
are the fuel that constantly keeps you in 
motion, that helps to formulate wishes 
and to achieve goals. I will probably have 
to wish for a bit longer however, because 
the fact that I dream of a house by the sea 
is sufficiently well-known,” Kramer smiles. 
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Woman in Gold (2015)

Woman in Gold is one of those films that really inspired me to travel to a new 
destination and to discover the city of Vienna for myself. Plus, in terms of the 
story, this drama just has it all: It highlights the incredible injustices that the 
European Jews suffered under the dictatorship of Hitler and the Nazis, shows you 
the beauty of ‘golden’ Viennese art at the turn of the 19th to the 20th century and 
even adds some subtle humour. 

TEXT: SONJA IRANI

The Story

The film is based on the true story of  
Maria Altmann (Helen Mirren) – a Jewish 
woman who had to flee to the USA when 
the Nazis occupied her hometown Vienna 
in Austria in 1938. Roughly 50 years lat-
er, Altmann takes the state of Austria to 
court in order to win back a painting that 
was stolen from her formerly wealthy Jew-
ish family by the Nazis. This artwork, now 
commonly known as The Woman in Gold, 
shows Altmann’s aunt Adele Bloch-Bauer 
and was painted by the famous Viennese 
artist Gustav Klimt. 

The Location

The film is partly set in Los Angeles where 
Altmann lives at present, and partly in her 
former hometown Vienna through flash-

backs and present-day travels. The film lo-
cations in Vienna include the Belvedere art 
gallery, the Giant Ferris Wheel at Vienna’s 
all-year entertainment fair ‘Prater’, the 
Holocaust Memorial and Judenplatz, the 
Academy of Fine Arts, the Hotel Sacher, 
Vienna’s Concert House, the State Opera, 
the City Hall and St. Ulrichsplatz. If you 
would like to find out more about how 
you can trace these locations on a walk 
through the city, check out my dedicated 
post for the filming locations of Woman in 
Gold on my blog www.filmfantravel.com. 

The Final Verdict

Altmann’s personal struggle carries an im-
portant political message – especially as we 
see extreme right-wing populists and na-
tionals gain alarmingly increasing support 

again in 2017. In the film, Maria Altmann 
(Helen Mirren) says: “People forget, you 
see. Especially the young. I have to do what 
I can to keep these memories alive”.

Overall an amazing real-life story and a 
beautifully done ‘travel film’, Woman in 
Gold really inspired me to explore the cul-
turally rich capital of Austria.

**** 4 out of 5 stars

Discover Germany  |  Culture |  Film Review
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ABOUT THE AUTHOR:

Sonja Irani is a (tourism) marketing translator, 
travel journalist and ex London expat now 
living back in Germany. Her second home is 
the cinema. If you don’t find her there, she is 
probably travelling the world in order to trace 
her favourite film settings. On her blog  
www.filmfantravel.com she shares her best 
tips for film-inspired travel on a budget. 

How to waltz in style
If you have always dreamed of elegantly waltzing through a festively decorated 
ballroom, look no further! The Viennese Concordia Ball may be just what you have 
always been searching for. 

TEXT: SILKE HENKELE

First held in 1863, the Concordia Ball 
– one of the few balls taking place in 
summer – is the oldest traditional ball in 
Vienna and one of the city’s social high-
lights. “True to its name (‘concordia’ be-
ing Latin for ‘unity’), the ball has always 
maintained a strong focus on uniting a 
varied blend of people from such differ-
ing backgrounds as politics, society and 
art. We have retained this particular focus 
and added a few more modern touches,” 
explains Deborah Grumberg, the organ-
iser of the Concordia Ball. 

Although the Concordia Ball, whose 
most loyal visitor in the 19th century was 
Crown Prince Rudolf, the only son of fa-
mous empress Sisi of Austria, is a mod-
ern ball, its layout is timeless. “One of the 

particular charms of the Concordia Ball 
is its tradition. The grand entrance of the 
guests of honour, the opening ceremony 
of the debutantes, and a strict dress code 
(full-length dress for women, dark tuxe-
do and bow tie for men) provide the ball 
with a very particular atmosphere,” en-
thuses Grumberg. 

Visitors to the ball can expect a grand and 
very special event. “Unusual for a ball of 
this size, our guests have ample room for 
dancing. By way of its relaxed, friendly at-
mosphere Concordia Ball attracts old and 
young alike. It manages to combine tradi-
tion  with the present, and builds bridg-
es between a variety of people, opinions 
and cultures. This precious mix enables 
our guests to fully appreciate Vienna’s 

oldest traditional ball in all its many fac-
ets,” elaborates Grumberg and adds “Plus 
the venue, the Vienna City Hall with its 
neo-gothic architecture, is every bit as 
stunning as the ball itself.”

With its varied and attractive programme, 
the Concordia Ball also invites those who 
may not feel at ease on the dance floor.  
“You do not have to be a dance profes-
sional to enjoy the Concordia Ball,” as-
sures Grumberg. “Our programme, which 
includes dance and music shows and 
also a specially themed disco later in the 
evening, is entertaining for those who do 
not fully trust their dance abilities,” she 
offers.

So grab your dancing shoes, your gala 
robe, order your tickets online, book a 
flight to Vienna, and the dance floor of 
the 121st Concordia Ball is yours to take 
on 8 June 2018.  

www.concordiaball.at 

Top: Dance and drink in the Arcade Yard of the Vienna City Hall. Photo: © Concordia Ball/
Chrissom.Photography

Right: The opening ceremony of the Concordia Ball. Photo: © ballguide Fotoservice

Main image: Scene from Woman in Gold.  
Photo: © The Weinstein Company Inc. 

Top right: The painting Portrait of Adele Bloch-Bauer I, also known as 
Woman in Gold by Gustav Klimt. Photo: © Wikipedia Commons

Below right: A typical Viennese Jugendstil building as seen in the film 
Woman in Gold. Photo: © Sonja Irani, filmfantravel.com

Bottom: The Belvedere art gallery was featured as one of the filming 
locations in Woman in Gold. Photo: © Sonja Irani, filmfantravel.com 
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Liberating body, mind and soul
Having played Eva in the famous television series Unter Uns since 2001, German 
actress Claudelle Deckert is a true staple of the German TV landscape. She speaks 
to Discover Germany about her love for Düsseldorf, veganism, her new book on 
the alkaline diet and much more. 

TEXT: NANE STEINHOFF I PHOTO: ACHIM HEHN 

Since 2001 you’ve played Eva in Unter 
Uns – an unbelievably long time.What’s 
the great thing about this role? Could 
you imagine a life without Unter Uns? 

C. Deckert: I think I would miss Eva too 
much. The role became a part of me. I like 
her, she has grown with me, has become 
older and more mature, we both have 
changed. In the past few years, I trained to 
become a vegan cook, a holistic nutrition-
ist, yoga teacher and more is yet to come. 
I determined that my calling is to help 
people that want to change something 
about themselves but don’t know where 
and how to start. I want to positively sup-
port them to find their happiness through 
cleansing body, mind and soul, yoga, med-
itation and a natural diet. 

You were born in Düsseldorf and still 
live there. What makes the city so 
beautiful? Would you ever move? 

C. Deckert: I always wanted to move away 
- preferably to New York or L.A. I already 
had the Green Card and thought that a 
better, more exciting life will wait for me 
over there. But through my newfound 
passion and yoga, I found happiness 
in myself and don’t need to escape any 
longer. I arrived in the here and now and 
am thankful for everything that I have. I 
think that Düsseldorf is a beautiful city 
and has so much on offer for everyone: a 
tremendous art and theatre scene, great 
restaurants and bars, diverse clubbing 
opportunities, our Rhine promenade, the 

old town, harbour and much more. As you 
can see, I finally learned to love my city! 

In 2015, you published your children’s 
book Agathe Ugly and this year, basisch 
clean & green came out where you talk 
about the benefits of an alkaline diet. 
How did it help you personally? 

C. Deckert: My first book Agathe Ugly is 
a beautiful children’s book that seeks to 
give children courage and confidence that 
they are good just as they are. My cook-
book, on the other hand, is for people that 
want to know how to keep fit, healthy and 
attractive with an alkaline diet. The alka-
line diet balances the pH value, nourishes 
the cells and relieves the organs and thus, 
contributes to greater well-being and alle-
viates illnesses. 90 per cent of people liv-
ing in modern society are acidotic due to a 
wrong diet that gets sold by supermarkets 
and advertising. We think it’s normal how 
we eat and don’t think about that numer-
ous illnesses can be traced back to our de-
natured diet. Instead, we fill up on med-
icines and believe in the numerous diets 
that are said to make us fit and skinny. But 
it’s actually really simple: it’s nature that 
makes us healthy. It’s in our hand what 
happens with our bodies. 

You are a vegan. Why do you think 
more people should choose this path? 

C. Deckert: There are three reasons for me: 
the ethical, the health and the environmen-
tal aspect. Most people can’t even image 
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Claudelle Deckert

how the meat industry damages this planet 
and makes animals suffer! Of course, every-
one kind of knows that the animals suffer 
but this fact gets repressed again and again. 
After all, it is socially accepted to consume 
meat and milk products on a large scale. 
Another reason for me to become a vegan 
is that the alkaline diet makes you feel more 
balanced and energetic. Ready-made prod-
ucts, packaged foods and animal products 
acidify our organisms and make them old, 
fat and prone to illnesses. I could go on for 
5,000 more minutes to explain all about it 
but for those who want to learn more, be 
sure to watch the films What the Health, 
Earthlings and Cowspiracy. 

Speaking of food – Christmas is 
coming up. Which vegan dishes can 
we find on your table on Christmas 
and New Year’s Eve? 

C. Deckert: On Christmas, we will serve 
lukewarm potato salad with truffle, a ve-
gan Caesar salad and either veggie meat-
balls made from black beans or ravioli with 
spinach-walnut filling, as well as an un-
baked, so-called raw food cake with nuts, 
dates, coconut and raw cocoa. Then, I will 
spend New Year’s Eve in Kitzbühel at Rosi’s 
Sonnbergstuben which also serves awe-
some vegan dishes. You can see that a ve-
gan diet definitely works if you really want 
it to – and, above all, it tastes really good! 

Last but not least, what can we look 
forward to from you in 2018? 

C. Deckert: The upcoming year will be all 
about learning, learning and learning so 
that I’ll soon be able to offer a nice pack-
age. A combination of detox, alkaline 
cooking courses, preparing wild herbs, 
yoga and meditation: thus, a wellness 
package for body, mind and soul. 
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– Have a good slide!
A New Year’s Eve without fireworks? Unimaginable for many Germans. The last 
day of the year is full of superstitions, customs and traditions from making loud 
noise to pouring lead and eating carp.

TEXT: WIBKE CARTER

New Year’s Eve in Germany is called 
‘Silvester’, in honour of Pope Sylvester I, 
who died on 31 December 335. In spirit, 
the focus on the final hours starts much 
earlier when towards the end of the year, 
people start wishing each other a ‘Guten 
Rutsch’ which literally translates as ‘have 
a good slide’. The origins of the expres-
sion are not quite known. However, some 
linguists believe it relates to the old Ger-
man meaning of ‘Rutsch’ - a journey. In 
stores, lucky charms such as ‘Glückspilze’ 
(lucky mushrooms), miniature chimney 
sweepers, horseshoes, ladybugs, pink 
marzipan pigs and four-leaf clovers are 

for sale as it is customary to bring a little 
gift on New Year’s Eve. 

According to folklore, it would be a bad 
idea to do laundry on New Year’s Eve as 
evil spirits come out in full force in the 
days after the summer solstice. Wotan 
(or Odin), the God of Death and Battle, 
is believed to move his army through the 
lands and would be very upset to be hin-
dered by mortal washing lines! 

Lucky fish and melted cheese

To ease money troubles the next year, an 
old custom is to eat lentil soup on Silvest-

er. The lentils represent coins, therefore 
the more, the better. Another typical dish 
(which also helps with personal finance) 
is carp. It is thought that keeping a carp 
scale in the wallet guarantees it will be 
filled with cash all year. Poultry, on the 
other hand, is better avoided or good luck 
will fly away.

Staying up until midnight calls for care-
ful food planning so many people choose 
cold platters, potato salad or dishes that 
can be eaten over several hours such 
as fondue, in which pieces of meat are 
cooked in hot oil or raclette, where cheese 
is melted on a table-top grill, accompa-
nied by meats, pickles and potatoes.

Punch or ‘Bowle’ (probably derived from 
the English word bowl as a large dish is 
required) is the party beverage of choice 

Guten Rutsch
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on New Year’s Eve. Made with alcohol, 
fruits and juice, it is a light and sweet 
drink that keeps people going for hours.

Fun and games

Who doesn’t want to know what the future 
might bring? In Germany, people melt tiny 
pieces of lead in a spoon over a candle, 
then pour the liquid into cold water. The 
bizarre shapes from the ‘Bleigießen’ (lead 
pouring) are supposed to reveal what the 
year ahead will bring. If the lead forms 
a ball, luck will roll one’s way, while the 
shape of an anchor means help in need, a 
cross signifies death and a star happiness.

One piece of Britain is deeply rooted in sea-
sonal Germany and surrounding countries: 
Dinner for One. In 1963, the 18-minute com-
edy sketch was broadcast for the first time 

on German TV – and has since become the 
most often-repeated television programme 
ever. The sketch is in English, but the hu-
mour is easy to get and many German 
households know all its lines. In Dinner for 
One, aristocrat Miss Sophie celebrates her 
90th birthday by getting her butler James, 
who covers for her absent guests, helplessly 
drunk, while insisting on “the same proce-
dure as every year”.

Toast with Sekt

At many parties, on TV and at home, the 
last ten seconds of the old year are loudly 
counted down before glasses filled with 
Sekt (German sparkling wine) clink and 
people toast each other. The expressions 
used are ‘Prosit Neujahr’ with the word 
Prosit derived from Latin meaning ‘May 
it succeed’ and ‘Frohes neues Jahr’, sim-

ply Happy New Year. People hug, kiss and 
wish each other luck and many blessings 
for the upcoming year. Only a few sec-
onds later, the first fireworks illuminate 
the night sky and in many places church 
bells ring as the clock strikes midnight. As 
fireworks can be sold legally to everyone 
over 18 from 27 December, some people 
buy in bulk and put on impressive private 
shows for the neighbours. In the old days, 
loud noises were believed to drive out de-
mons, bad luck and evil spirits and tools 
such as horsewhips were used to create 
loud bangs making way for better for-
tunes in the new year. 

Like in many other countries, New Year’s 
Eve is the perfect time for a resolution. Quit 
smoking, start exercising, take on a new 
hobby – you decide. Frohes neues Jahr!

From top left:
New Year’s Eve at Brandenburg Gate. Photo: © visitBerlin

Lucky charms. Photo: © Alsen
Cold food platter. Photo: ©  German National Tourist Office
New Year’s Eve at Brandenburg Gate. Photo: © visitBerlin

Raclette. Photo: ©  Ricky Thakrar
Table of champagne glasses. Photo: © L.C. Nøttaasen
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Mountain goats and a luxury holiday in Saas-Fee 
In the picturesque mountain village of Saas-Fee lies chalet-hotel The Capra,  the 
perfect choice if you are looking for a relaxed five-star holiday that gives you 
unbeatable value for money and leaves nothing to wish for.

TEXT: SILKE HENKELE I PHOTOS: THE CAPRA

The Capra, which owes its name to the 
ubiquitous black and white mountain goats 
that roam the Saas-Fee region, started as a 
vision from a group of friends. “The Capra 
is not what you may call a classic five-star 
hotel. Naturally our guests can rightfully 
expect an exclusive five-star, high-class ser-
vice, but our general atmosphere is much 
more relaxed than what you maybe expect 
from a five-star hotel. We at The Capra 
are very much guided by the eponymous 
mountain goats who are exclusive to the 
Saas-Fee region. The black and white of 
their fur stands for Ying and Yang - the ho-
listic harmony between man and nature, 
spirit and body, which is also what makes 
up The Capra’s vision. At The Capra, our 
guests can be themselves. Ties are option-
al and children are very much welcome,” 
Richard Keicher, general manager at The 
Capra, explains. 

The Capra is a luxurious boutique hotel 
whose layout and design elegantly com-
bines the rustic charm of the mountains 
with the cool design of modernity. “When 
designing The Capra, we focused on our 
vision of a home away from home that 
leaves nothing to wish for. We invite our 
guests to leave their everyday life at our 
doorstep and delve deep into the welcom-
ing and friendly atmosphere of The Capra. 
Our exclusive services and a highly moti-
vated team, spacious, tastefully designed 
suites, a Fun Lab for children, 15 points 
Gault Millau cuisine by Eric Glauser, an 
inviting wine cellar, and a convenient ski-
in/ski-out -cabin right next to the ski lift 
station, all contribute to a vacation you will 
never forget,” says Keicher.

For the near future, The Capra has some 
exciting news to announce. Their breath-

taking 700 square metre Peak Health Spa 
has just been finished, and the boutique 
hotel can invite its guests to enjoy some 
well-earned time-out. The Capra will again 
host the ‘Chef’s Symposium’, a meeting of 
nationally and internationally acclaimed 
chefs, as well as the entertaining and in-
formative ‘Wine & Dine’ with Stephan 
Walliser from the Fromm Winery in New 
Zealand, plus many more exciting events.

Don’t hesitate to treat yourself to a serving 
of The Capra’s distinctive vision!

www.capra.ch

H O T E L  O F  T H E  M O N T H ,  S W I T Z E R L A N D

Sweet dreams in one of The Capra's luxurious suites. 
Enjoy your stay in The Capra’s 
welcoming bar and lounge.

The Capra - luxurious chalet hotel in Saas-Fee. 

The table is set for you at 
The Capra’s restaurant. 

Until 20 Jan 2018, daily 1 to 6 pm.
Piaristengasse 36, 1080 Vienna

www.cacontemporary.com
Tel. : +43 681 1060 6746

C.A. Contemporary Fine Arts 
Vienna is pleased to announce a 

duo exhibition featuring two of the 
most intriguing artists in Europe:

Italian shooting star Aron Demetz 
(*1972) shows his fascinating 
interpretations of the human 

figure in bronze, glass and wood. 
His work is displayed together 

with a selection of oil paintings by 
legendary modernist French painter 
Mireille Binoux (1929-2014), with a 

special focus on her trademark still 
lifes and landscapes.

AN ARTISTIC X-MAS IN VIENNA
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The dream location for fairy-tale 
weddings and gourmet aficionados
Have you ever dreamed of a beautiful wedding in a fairy-tale castle? Look no 
further. Bavarian five-star Hotel Burg Wernberg is the perfect location. But not 
only for tying the knot in style. Aside from the stunning setting of the old castle, 
the hotel’s gourmet restaurant Kastell, run by star chef Thomas Kellermann, is 
also a true haven for foodies. 

First mentioned in records as early as 
1280, Burg Wernberg has certainly main-
tained its special charm over the centuries. 
Thanks to the Conrad family who took 
over in 1992, the castle has been com-
pletely restored to its former glory. The 
planning and refurbishments took six 
years, and the luxury boutique hotel finally 
opened its doors in 1998. Since then, Burg 

TEXT: MARILENA STRACKE | PHOTOS: SABINE FRANZL

H O T E L  O F  T H E  M O N T H ,  G E R M A N Y

Wernberg has quickly become one of Ger-
many’s hotel gems.

The award-winning hotel is a wonderful 
destination at which to relax and unwind 
from the daily hustle and bustle, while 
surrounded by beautiful Bavarian country- 
side. Guests can choose from 22 rooms 
and five suites, all featuring modern com-

fort merged with the charm of a fairy-tale 
castle. A spa day using the sauna in the old 
arches guarantees deep rest, and guests 
can enjoy various rejuvenating treatments 
and massages in a calming setting. 

A true highlight is the hotel’s restaurant 
Kastell, which enjoys a far and wide rep-
utation for its award-winning cuisine. 
“Guests can expect an outstanding culi-
nary experience at our gourmet restaurant,” 
general manager Johannes Lehberger 
explains. “Since 2008, our two-star chef 
Thomas Kellermann keeps amazing his 
guests with unique creations and unpar-
alleled culinary delights. It should come as 
no surprise that the star chef, who has yet 

again been awarded two Michelin stars, is 
one of Germany’s top chefs.” 

Before starting his work at Kastell, 
Kellermann was the Sous chef at the leg-
endary Tantris gourmet restaurant in Mu-
nich, and later head chef at the Ritz-Carl-
ton in Berlin. Kellermann describes his 
work and where his inspiration comes 
from: “When I am cooking, I want to wow 
people and make them happy. Above all, it 
is the aromas and their complex interplay 
which fascinates and inspires me.” 

He adds: “My team and I are always grate-
ful when our guests are interested in our 
dishes and in the work that takes place in 
an award-winning kitchen. If one of the 
guests visits our kitchen and is amazed 
by how much team spirit, dedication, 
and great love for detail goes into every 
dish, that makes us very proud.” Every 
year at the end of December, Kellermann 
presents a culinary review of the past 
year’s highlights at Burg Wernberg. The 
event is fittingly called ‘Best of Thomas 
Kellermann’, and is a favourite amongst 
guests. Tickets are always selling fast for 
this gem and it is advised to book early.

The castle, with its romantic flair, is with-
out question the perfect location for 
weddings. But it is not just the stunning 
backdrop that makes weddings at Hotel 
Burg Wernberg so magical. With an expe-
rienced in-house wedding planner, who 
knows the location inside out, every wish 
is catered for. The district registry office is 
conveniently housed in the castle itself, 
and either the small romantic chapel or 
the moat can serve as a backdrop for civil 
marriages, turning weddings into unfor-
gettable events.

The world-class gourmet restaurant, the 
pompous halls, and the award-winning 
accommodation at the hotel complete a 
wedding package fit for royalty. The sky is 
truly the limit when it comes to tying the 
knot at Hotel Burg Wernberg. Whether 
you prefer the wedding-planner to organ-
ise every detail while you sit back and re-
lax, or if you simply need support to make 
your dream wedding come true, whatever 
you require will be catered for. It does not 
matter if the wedding will be an intimate 

gathering or the event of the century. The 
experienced and discreet staff will make 
sure it is a picture-perfect day throughout.

During the winter season there is no bet-
ter place to be than at Burg Wernberg. 
Guests can choose from various tempt-
ing packages such as the advent package 
for two, or the happy holiday package to 
spend Christmas at the castle. Located in 
the Upper Palatine, Hotel Burg Wernberg 
is ideal for nature lovers and culture fans 
alike. The Bavarian Forest is nearby, and 
major cities such as Munich, Nuremberg, 
Regensburg and Prague are within easy 

reach. This also makes the castle the ideal 
base to explore all of the Christmas mar-
kets in the area.

Two upcoming highlights are Thomas 
Kellermann’s gourmet experiences ex-
traordinaire on 25 and 26 December, and 
New Year’s at the castle. Guests can end 
the year 2017 in style with culinary de-
lights, top entertainment and stunning 
fireworks in a picturesque setting. Have 
you booked yet?

www.burg-wernberg.com
www.burg-wernberg-weddings.com

Relais & Châteaux Hotel Burg Wernberg:

Burg Wernberg in winter. 

Two-star chef 
Thomas Kellermann.

Fireplace hall. 

Two-star gourmet restaurant Kastell. 

Burg Wernberg’s sauna. 

Pumpkin dish. 
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Where stylish living meets 
contemporary inspiration
At the Hotel Sans Souci in Vienna, grandeur springs from a focus on detail and a 
modern interpretation of lifestyle and flair.

The Hotel Sans Souci is not only a visual 
answer to its immediate surroundings, it 
also offers a stunning, art-dominated in-
terior. Inspiration comes with each of the 
65 rooms and suites designed by YOO, 
and through the displayed works by re-
nowned pop artists. Situated right by the 
museum quarter (‘MuseumsQuartier’), 
the Sans Souci is thus answering the 
need of an urban retreat right at the cul-
tural heart of Vienna. A unique space for 
the senses, for relaxation and indulging in 
manifold delights.

TEXT: CORNELIA BRELOWSKI | PHOTOS: STEFAN GERGELY

H O T E L  O F  T H E  M O N T H ,  A U S T R I A

Living history and modern 
interpretation
The hotel was established in 2012, in 
a building erected in 1872 which lives 
and breathes history. Here, the inn ‘Zum 
großen Zeisig’ resided, where Viennese 
composer Johann Strauss’ Tritsch-Tratsch-
Polka premiered in 1858. In August 2010, 
the Sans Souci Group acquired the estab-
lishment and began renovations in Oc-
tober that year. Particularly because of its 
historic origination, the construction work 
was carried out with special care, ensuring 

that the original substance would be pre-
served to maintain the special character 
and to create the flair of exclusive living. 
Since the hotel’s opening five years ago, it 
counts as one of the best and most popu-
lar in the Austrian capital. Designed by the 
thriving YOO brand (a merger between 
UK based property entrepreneur John 
Hitchcox and the ubiquitous designer, 
Philippe Starck), the hotel presents its own 
unique form of five star philosophy. In the 
words of the Wall Street Journal: “A contem-
porary interpretation of modern living”, 
the highlights of the lifestyle hotel include 
a collection of modern art with lithographs 
by Roy Lichtenstein, Allen Jones and Steve 
Kaufman, attracting the eye of the behold-
er in public areas and rooms.

Design for all the senses

In dreamlike, spacious and individu-
ally fitted rooms and suites marked by 
light colors, the unique handwriting 
of world-renowned designer Philippe 
Starck is visible in every corner. Relax in 
luxurious tubs with a view on magical Vi-
enna, or dream sweetly in comfortable vi-
spring beds under Italian sheets.

Sans Souci Spa – deep relaxation right 
at the heart of the city

The Sans Souci Spa is the perfect place for 
switching off. In the early morning you 
will enjoy diving into the 20-metre-long 
sports pool, while watching the reflections 
from the crystal chandeliers playing on the 
surface of the water as you swim up and 
down the longest hotel pool of Vienna. 
Your gym workout will benefit from state-
of-the-art equipment and in the evenings, 
guests are invited to relax at the sauna or 
to enjoy a wholesome beauty treatment 
tailored to their needs. Let yourself be 
pampered by a range of traditional treat-

ments and massages from all over the 
world, designed to your preferences and 
using natural Austrian cosmetics only.

Modern Austrian cuisine

Another way of indulging in treats 
is a meal at the gourmet restaurant 
VERANDA. A passion for culinary de-
lights, an attentive service attitude and 
its attractive ambiance act as the main 
ingredients at the VERANDA restaurant. 
Chef Jeremy Ilian’s cuisine features an ap-
pealing mix of down-to-earth and refined 
components. Prepared with attention to 
detail, the dishes are created with organic, 
regional and seasonal products, provided 
by farmers and suppliers from the region. 
That way, innovative meals full of authen-
ticity are created, keeping an emphasis on 
the various flavor components.

Sparkling matters

At the golden Sans Souci hotel bar, 
guests can enjoy selected cocktails and 
distinguished vintages. In fact, ‘Le Bar’ is 

one of the best places in town for spar-
kling delights, regarding both its luxuri-
ous interior and the exclusive selection of 
more than 60 champagnes. Connoisseurs 
also value the cocktail creations, the inti-
mate atmosphere and the charming hosts 
Julio and Holger. Insider Tip: Each month, 
renowned French champagne companies 
present their selected varieties which are 
on offer at guided daily per-glass-tast-
ings. That way, guests can add a touch of 
luxury to their evening in Vienna with the 
king of French sparkling wines.

By choosing the Sans Souci, you will en-
joy a deluxe stay in historical Vienna – 
with a worry-free ambiance and urban 
lifestyle at its finest.

www.sanssouci-wien.com
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Winter Wonderland Vienna Special Offer
7 January – 27 February 2018
Enjoy a few days of relaxation in Vienna with a 
20 per cent reduction (three nights minimum)

Vienna – view from the Stephansdom.  
Photo: © WienTourismus, Christian Stemper

Lobby Sans Souci Hotel. 
Photo: © Gregor Titze

Swimming pool. Photo: © Gregor Titze

Junior suite Sans Souci. 

Hotel Sans Souci. Le Bar. 

Champagne tasting at Le Bar.  
Photo: © Julia Geiter

Restaurant Veranda.

Restaurant Veranda.

Hotel with a view.
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Living like the royals
Schlosshotel Weyberhöfe is a true fairy-tale castle. Nestled in the Bavarian 
countryside, but within easy reach to Frankfurt am Main, this four-star hotel 
pampers its guests with modern accommodation, fine dining and a top spa in a 
stunning setting. 

Schlosshotel Weyberhöfen dates back to 
1265. Over the centuries it has survived 
various changes of ownership but nev-
er lost its charm. The listed building has 
been a hotel since the 1990’s but only re-
opened its doors in April 2017, after an 
extensive renovation costing over three 
million euros.

For hotel director Thomas Fahl, who de-
veloped the new concept for the four-star 
hotel from scratch, it is a dream come true. 
Fahl was born in the region but worked 
abroad before returning with comprehen-
sive hotel experience, applying it to this 
previously almost abandoned gem. 

TEXT: MARILENA STRACKE | PHOTOS: SCHLOSSHOTEL WEYBERHÖFE

M A N O R  H O U S E  O F  T H E  M O N T H 

“I’ve always had the vision to manage this 
hotel and now it has turned into a reality,” 
he smiles. “The castle estate is astonishing 
and I was lucky enough to have almost free 
reign over the renovations.” 

Fahl speaks with passion and dedication, 
which is reflected in the hotel’s person-
al service and overall style. The 40 historic 
rooms and suites embrace the royal flair but 
never lack modern comfort. With its hall, 
courtyard and park, Schlosshotel Weyber-
höfe is an absolute favourite for fairy-tale 
weddings. But the hotel is equally popular 
for conferences and other events for up to 
200 people.

The gourmet restaurant Rumpolt is a high-
light in its own right and was developed 
together with legendary TV chef Otto Koch. 
The front kitchen brings the creation of cu-
linary art closer to the guests as Fahl points 
out: “Not only can guests see how the food 
is prepared, but they can also ask questions 
about where the produce is sourced, and 
get an overall feeling for what happens in 
the kitchen.” International and local dishes 
can be enjoyed here.

But it would not be a royal pampering were 
there not the 300 metre squares of oriental 
SPA, with saunas and two original Turkish 
Hamams. With various massages and treat-
ments, this is an experience straight out of 
the Arabian Nights.

The hotel’s package ‘Fürstentage’ (Royal 
days) is an excellent two-night-deal to ex-
plore the castle. A special upcoming pack-
age is the New Year’s Eve Gala with live 
music, a five-course meal, and fireworks on 
the castle grounds.

Be it a relaxing weekend away, enjoying 
comfort during a business trip, or as the 
location for your special day: Schlosshotel 
Weyberhöfe is a royal home from home.

www.schlosshotel-weyberhoefe.com

Discover Germany  |  Travel |  Manor House of the Month

Where to find ultimate relaxation
SPECIAL THEME: THE ULT IMATE SPA & WELLNESS CENTRE GUIDE FOR SWITZERLAND 2017

Winter is the perfect time to do something good for ourselves. And thus, we have handpicked some of Switzerland’s best 
spas and wellness centres for you. They offer vast opportunities to calm one’s body, mind and soul against the backdrop 
of magnificent mountain sceneries. 
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Photo: © Switzerland Tourism/swiss-image.ch/Tina Steinauer

Photo: © Switzerland Tourism/swiss-image.ch/Christian Perret

Schlosshotel in the evening. 

Fireplace room.

Spa and beauty area. 

Fine dining. 

‘Fürstensaal’. 
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Wellness as far as the eye can see
Nestled at the foot of Ticino’s scenic mountain Monte Tamaro in Southern 
Switzerland, the Splash e Spa is one of Europe’s newest and most modern water 
and wellness parks. It is a true oasis, which is thought-through down to the 
smallest detail. This is Swiss precision merged with Mediterranean flair, and an 
attraction for kids and adults alike.

The Splash e Spa Tamaro is the holy grail of 
spa experiences. Not only is it large in size 
and offers an astonishing amount of facili-
ties and treatments, it is also well organised 
and designed down to the smallest detail.

On 7,000 square metres guests can enjoy 
various exciting pools as well as different 
slides, while the comprehensive spa area 
measuring 3,000 square metres invites visi-
tors to relax and get thoroughly pampered.

TEXT: MARILENA STRACKE I PHOTOS: SPLASH E SPA  

“Guests appreciate the spatial generosity 
of our facility,” explains marketing man-
ager Bettina Brenna. “On the one side we 
have kids, who are super excited about the 
slides, and on the other side there are the 
guests who seek relaxation and tranquillity. 
On top of those demographics we have the 
families with kids who frequently visit.”

Fun, entertainment and wellness are all 
equally a part of one concept. How can 

these three aspects exist peacefully with-
out causing conflict? Brenna has the an-
swer: “At Spa e Splash Tamaro it is actually 
the special architecture, which allows this 
physical co-existence. Those three moods 
are implemented in the architectural 
scope of the building and manifested in 
the three domes. One for entertainment, 
one for fun, and the last one for wellness.”

With the region’s mild climate, guests can 
soak up the sun from the terrace, the gar-
den or the heated outdoor pool all year 
round whilst enjoying the panoramic 
views of the lush landscape. Indoors the 
various pools feature a wave machine, 80 
massage jets, and fountains, with which 
visitors can unwind from the daily hustle 
and bustle. Thanks to the pool bar, guests 

can sip a delicious cocktail without even 
having to leave the warmth of the pool. 

The Spa area genuinely offers anything 
you need to leave the stress behind. There 
is a salt sauna covered with Himalayan 
rock salt, and a chestnut sauna which is 
completely lined with chestnut wood typ-
ical for the region, and hence has a unique 
aroma. The clay sauna features, as the 
name suggests, a wall made of clay, which 
traps heat and has various health benefits. 

There is also a fabulous steam bath and 
the Bingül, a Turkish bath with purify-
ing herbs. Last but not least is the classic 
Nordic outdoor sauna with a temperature 
of 95 degrees and regular infusion ritu-
als. Nearby is the salt iodized pool and 
its therapeutic benefits can already be felt 
after fifteen minutes. 

The ice fountain and the cold bucket 
shower stimulate blood circulation, whilst 
the Sicalick is a very hot pool featuring 
underwater music. A Kneipp path, which 

switches between hot and cold water also 
improves blood circulation.

Showers are located next to every sau-
na and some of them are even chromo- 
aromatic. These are special showers com-
bining colours, lights and essential oils 
and result in instant relaxation for body 
and soul. Another treat is the ‘Suone del 
Sole’ (sound of the sun), a special installa-
tion by artist Franco Mussida which com-
bines the three elements sound, image 
and word in an artistic and relaxing way.

Various Hammam treatments can be 
booked, such as the Rhassoul, a classic 
Turkish bath with mineral-packed muds, 
or the exfoliating full-body massage with 
soap and brush called Halvet. 

The two relaxation rooms are the perfect 
way to end a visit to the Spa with fan-
tastic views of the surrounding landscape. 
Or guests can settle down at the spa`s 
lounge bar and restaurant to indulge in 
healthy dishes that are well balanced and 

nutritious in order to support the overall 
well-being experience.

To help make the most of their spa visit, 
guests can also try out one of four bath-
ing experiences with different focuses 
to achieve specific health goals. You can 
choose between the Relax, Detox, Vitality, 
or Sport option, and then experience the 
facilities in a specially designed order. And 
if all of the above is not enough, the spa 
area is currently working on an exciting 
new Christmas addition: a snow sauna! 

All in all, the Splash e Spa Tamaro is a wa-
terpark and spa of exceptional standards, 
and it works like Swiss clockwork, leav-
ing nothing to chance. For the guests this 
means they can simply sit back, relax and 
enjoy their stay without having to worry 
about anything. This is a supreme concept 
that certainly delivers what it promises.

For more information please visit the 
following website.
www.splashespa.ch
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Panorama pool. 

Soap-foam massage. Relaxation room. 

Salt sauna. Pool bar.

Saline pool. 
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Healing Measures
The Walliser Alpentherme (Valaisian Alpine Thermal Pools) offers a comprehensive 
range of wellness treatments at the renowned spa town of Leukerbad, with an 
emphasis on Valaisian healing traditions.

The unique quality of the Leukerbad resort 
lies within both its location and the uni-
versal range of treatments available at its 
spa hotels. The thermal water at Walliser 
Alpentherme includes calcium, magnesia 
and strontium, as well as more than 20 ad-
ditional cations and anions.

Combining traditional Swiss rituals and 
classic Ayurveda-based treatments, the 
hotel is a space where guests can feel both 
comfortable and inspired. With a choice of 
either outdoor activities or peace and relax-
ation, the Walliser Alpentherme has it all 
and strives to make guests of all ages feel 
right at home.

Wellness with tradition

The spa first opened its doors in 1993 with 
the aim of creating a truly modern wellness 
experience. 24 years later, the Walliser Al-
pentherme still stands by its original goal. 

TEXT: CORNELIA BRELOWSKI I PHOTOS: WALLISER ALPENTHERME 

On an area covering 11,000 square metres, 
everything is designed towards the guests’ 
well-being, so that they can indulge in 
relaxation and recreational treatments to 
their utmost comfort.

The newly elongated version of the name, 
Walliser Alpentherme & Spa Leukerbad, 
mirrors the hotel’s combined offer of ther-
mal water pools and wellness treatments. 
Speaking of names: the ‘Wallis’ or Valaisian 
Alps region, known for such majestic peaks 
as the Matterhorn and Mont Blanc, is not 
only an enticing backdrop for a spa holi-
day but also provides its own world of tra-
ditional treatments. The mountain spring 
treatments at Walliser Alpentherme, based 
on regional rituals, include for example a 
grape seed peeling, an Alpine herbal treat-
ment, a goat cheese full body mask, or the 
Valaisian apricot ritual during which the 
fruit enzymes boost both skin texture and 

micro circulation, accompanied by lovely 
scents. A walk through the sauna landscape 
which is based on a traditional Valaisian 
mountain village allows for further discov-
eries linked to Valaisian tradition.

People to whom well-being, health and 
recreation form priorities in life, frequent-
ly return to Walliser Alpentherme & Spa 
Leukerbad. They know about the healing 
powers of the 36-degree-warm thermal 
water which, by the way, also provides the 
perfect relaxation after an energizing day 
of skiing.

Enjoy a stroll through the Valaisian sauna 
village, moonlight thermal bathing, or the 
Roman-Irish baths, and indulge in Swiss-
themed natural cosmetic treatments – all at 
the heart of the Valaisian Alps.

www.alpentherme.ch
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Walliser Alpentherme & Spa is part of Thermal 
Hotels Leukerbad, connected through an 
underground tunnel. Thermal Hotels was the 
first Hotel of Leukerbad, founded in 1645.

www.thermalhotels.ch 

Pool with a view. 
Thermal Hotels & Walliser 

Alpentherme Leukerbad

‘Valaisian’ sauna village – spa with tradition. 
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Make the most of winter
SPEC IAL  THEME:  THE  ULT IMATE  W INTER  GETAWAYS

Whether you want to spend a week on powder-filled slopes, relax in a luxury spa, indulge in local culinary delights or try 
something entirely different with the family, you should pay the DACH region a visit this winter. In Germany, Austria and 
Switzerland, winter activities of all sorts can be enjoyed in magnificent surroundings. 

TEXT: NANE STEINHOFF

You probably know that snow-capped 
peaks, legendary après-ski parties and 
kind hospitality are the perfect combina-
tion for a successful winter holiday. But 
let’s take a look at the many other possi-
bilities of how to make your winter extra 
special this year.

Adrenaline-fuelled activities

If you want to try something other than 
skiing and snowboarding, Austria has 
many adrenaline-fuelled alternatives on 
offer. For example, during special night 
skiing tours you can marvel at the sky 
and the floodlit slopes, while experienc-
ing freeride areas of the highest quality. 
Another highlight in Austria is the ‘Flying 
for XXL’, the world’s fastest and longest 
steel cable track which lets you literally fly 
across the valley. 

Away from the slope

For those who want to experience en-
chanting snow landscapes away from the 
busy slopes, why not try showshoeing? It 
enables the exploration of nature far off 
the prepared tracks and visitors can look 
forward to spectacular views, wild animals 
and much more. Snowshoeing is offered in 
many winter destinations throughout the 
DACH region. Or how about building an 
igloo? In Bavaria’s Igloo Village Bayerwald 
you can learn how to build an igloo the 
professional way in beautiful and peaceful 
surroundings. It is a fascinating experience 
for young and old alike. 

Another great activity not to be missed is 
riding a dog sledge as you can experience 
the magic of winter offside the ski slopes 
with the whole family. Learning how to 
deal with a husky, how to manoeuvre a 
sledge and much more in a special dog 
sledding workshop will unleash your in-
ner dog sledge driver. Round trips are of-
fered throughout Switzerland, from Valais 
to Lucerne. 

Of course, many winter walking trails, 
festive Christmas markets, top-class res-
taurants, special events, après-ski parties, 
tobogganing runs or diverse Christmas 
shopping experiences also enchant many 
visitors. So, what are you waiting for? 
Spend an extra special winter this year – in 
the beautiful DACH region! 

To get you inspired for your next trip to the 
DACH region, we handpicked other exciting 
things to do and see on the following pages. 
Check out our special theme on German, 
Austrian and Swiss winter destinations! 

Discover Germany  |  Special Theme |  The Ultimate Winter Getaways
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A mountain hike in Switzerland. Photo: © Switzerland Tourism, 
swiss-image.ch/Christof Sonderegger

Mountain hut in Gasteiner Tal, Salzburg. Photo: © Österreich Werbung, Peter Burgstaller

Hahnenklee/Harz (near Goslar): cable car on the Bocksberg. Photo: © Goslar Marketing GmbH 

Hallstatt in winter. Photo: © Österreich Werbung, Popp-Hackner

Oberstdorf/Allgäu: paragliding on the 
Nebelhorn. Photo: © Andreas Kaster, 
Deutsche Zentrale für Tourismus e.V.

Verbier, Switzerland. Photo: © Switzerland 
Tourism, swiss-image.ch/Ivo Scholz
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Bavarian white Christmas in the mountains
If you are looking for the relaxed version of a skiing holiday, you have found your 
match. Alpenwelt Karwendel offers a truly picturesque, snowy setting for winter 
hiking, Alpine and cross-country skiing. Without long queues and hectic crowds, 
Alpenwelt Karwendel invites visitors to indulge in Bavarian winter traditions from 
Christmas markets to horse-carriage rides. 

Alpenwelt Karwendel is a fairy-tale area 
with a unique mix of scenic lakes and lush 
mountains. The stunning mountain pan-
orama is impressive all-year round but 
particularly beautiful during the winter 
season. What makes the area so special is 
that the stressful winter tourism has not 
reached it yet, making this a true insider 
tip for those of us who enjoy a peaceful 
winter adventure. 

Marketing director Sarah Hoffmann ex-
plains further: “We are not a downhill 
skiing region. We stand for gentle winter 
tourism. Cross-skiing, biathlon, winter 
hiking across the traditional Bavarian 
embossment meadows or along the river 
Isar are favourites here. As well as snow-

TEXT: MARILENA STRACKE 

W I N T E R  D E S T I N AT I O N  G E R M A N Y

shoeing, sledding or a trip with the horse 
carriage.”

“If you like a family atmosphere, empty 
ski slopes and short waiting times instead 
of never-ending ski lifts – this is the right 
place for you,” says Hoffmann. “Aside of 
the dreamy panorama and the cosy rustic 
cottages, the ski area around the Kranzberg 
and Lake Lutten speaks for itself. It is an in-
sider tip for leisure carvers and families. The 
skiing fun is not only affordable but also 
comes without long queues. The ski lifts 
are easily accessible and just a few minutes 
away from Mittenwald, Krün and Wallgau. 
The most comfortable way is to take the ski 
bus. Nearby the Luttensee ski lifts there is 
also the fun park ‘Bruno’ for the little ones.”

The whole area is known for its heartfelt 
hospitality and what better season to ex-
plore it than during winter? Whether for 
walks enjoying the gentle winter sun, to 
visit the various different Christmas mar-
kets or to watch the nostalgic historic skiing 
race in January 2018, Karwendel has a lot to 
offer. Furthermore, the sled dog race should 
not to be missed, as well as the Maschkera 
carnival in February. There are more than 
enough reasons to visit the snowy moun-
tains and lakes of Alpenwelt Karwendel - 
breathe in the crisp air and let the snow-
flakes dance around you.

www.alpenwelt-karwendel.de/en/winter

Alpenwelt Karwendel:

The river Isar in Wallgau. Photo: © Alpenwelt 
Karwendel, Stefan Eisend

Lautersee during winter. Photo: © Alpenwelt 
Karwendel, Rudolf Pohmann

Torch-lit hike. Photo: © Alpenwelt 
Karwendel, Zugspitz Region GmbH

Embossment meadows during winter.  
Photo: © Alpenwelt Karwendel, Wera Tuma
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Where salt is at the heart of life, 
culture and tradition
With its location in central Germany and easy to reach from the Leipzig-Halle 
airport, the university city Halle is a unique travel destination. Only a few kilometres 
away, the famous Nebra sky disk was found and is now exhibited in Halle’s State 
Museum of Prehistory. Halle is also known as Handel city: The composer George 
Frideric Handel was born here and Handel concerts are still a focal point in the 
city’s cultural life. But what lies at the city’s heart is its salt making tradition. 

Even the city’s name originates in the Halle 
salt mining tradition: “The name Halle can 
be traced back to its Celtic roots, where the 
word meant ‘place of salt making’,” says Is-
abel Hermann, head of the city’s market-
ing, press and public relations office. “Even 
on the market square and the Hallmarkt 
one can still feel the 3,000-year-old salt 
tradition,” says Hermann. The Gründerzeit 
Hallmarkt is one of the historic centres of 
the city and is still today the location of the 
historic sole well where salt was extracted 
for centuries. The city’s 1200 years of histo-

TEXT: JESSICA HOLZHAUSEN

ry have left their traces: The old city centre 
with its taverns mile and restored historic 
houses, for example, the 500-year-old uni-
versity, or the castles Giebichenstein and 
Moritzburg, the latter of which is today an 
art museum. One is the oldest, and one the 
youngest castle on the Saale river.

But what is so special is not only what 
was built on the surface, but the geologi-
cal structure underneath. The so-called 
‘Hallesche Verwerfung’ was created through 
tectonic movements and runs right across 

the market square. The special ground con-
ditions allowed extracting the brine directly 
from a well. “The ground underneath Halle, 
directly at the former sole well, still moves 
today,” explains Isabel Hermann about 
Halle’s unique situation. “Our office in the 
Renaissance Marktschlösschen has deep 
cracks in its brickwork. The same can be 
seen at the partially lopsided towers of the 
market church or the old Stadthaus.” 

About 50 products – from seasoning to 
bathing salt – are today either made of or 
include evaporated salt from the Halloren 
saltworks. Halloren is also how the salt 
miners here are known, and the salt min-
ers have also given their name to a popular 
chocolate speciality too. Halloren Kugeln, 
cream filled chocolate balls, got their name 
because their form is reminiscent of the 
ball-shaped buttons on the salt miner’s 
jackets. The Halloren chocolate factory is 

the oldest German chocolate factory still 
producing chocolate today, even though it 
was first founded under a different name 
and has had various owners throughout its 
history. Among the 120 products however, 
the Halloren Kugeln are the most well-
known: about 180 million of them are sold 
every year.

In 2018 the city will put some focus on its 
culinary traditions: sweet and salty are key 
words according to the salt and chocolate 
making tradition. Visitors can try out fresh 
chocolate at the Halloren chocolate fac-
tory, or learn how to make chocolate and 
pralines themselves. Every Sunday visitors 
can become a Halloren product tester and 
try out the new, experimental taste com-
binations on offer (www.halloren.de). The 
chocolate factory is not the only place to try 
out new things however. Across four dates 
in 2018, the Halloren- und Salinemuseum 

will be showcasing how salt was tradition-
ally boiled in large pans (www.salinemuse-
um.de). The museum, situated in a former 
salt boiling house, is dedicated to the his-
tory and techniques of salt mining in Halle.

For those thinking about visiting on short 
notice, even Halle’s Christmas market is 
different from any other in the region, be-
cause it draws from the city’s close con-
nection to Finland. Halle’s partner city is 
Oulu in Finland, and Halle now even has 
a small herd of reindeers. The two reindeers 
Finni and Rudi are the faces of the Halle 
Christmas market and have now become 
a major attraction. Whoever wants to ex-
perience the cultural and culinary treats of 
Halle and Finland at the same time can do 
so in the ‘Arctic Village’, where people can 
taste salmon roasted directly over the fire, 
or Finnish mulled wine. On 6 December, 
the Finnish national holiday is celebrated 

with a feast, ice fishing, and a small lan-
guage school. “Whoever can say the sen-
tence ‘Halle and Oulu are partner cities’ in 
Finnish will get a glass of mulled wine for 
free,” teases Isabel Hermann.

But the Christmas market is not the only 
attraction that makes Halle so special in 
winter. “The Peißnitz island in the middle 
of the river Saale is a nature reserve and a 
popular spot for families. In winter it is a 
very charming spot,” says Hermann. “My 
insider tip is the winter café at the Peißnitz-
Haus. The cosy restaurant charms with 
freshly cooked food, readings, concerts or a 
puppet show.” The café is open all through 
the year, and in summer is not only a great 
countryside spot but also holds open-air-
concerts too.

www.hallesaale.com
E-Mail: info@hallesaale.com
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Christmas market from above.  
Photo: © Thomas Ziegler, Stadt Halle (Saale)

Christmas atmosphere and hot mulled wine. 
Photo: ©  Lena Kunz

Salt panners still produce 
salt using traditional boiling 
methods. Photo: © Jan Laurig

Halloren Kugeln. Photo: © Halloren- 
und Schokoladenfabrik AG

Handmade pralines at Pralineum. 
Photo: © Halloren- und Schokoladenfabrik AG

Saltworks Museum, Salt – or the ‘white gold’ – made Halle rich 
in days gone by. Photo: © Thomas Ziegler, Stadt Halle (Saale)

Market square in winter. Photo: © Thomas 
Ziegler, Stadt Halle (Saale) 
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Enchanting lights and Christmas magic
For years, it has ranked among the most beautiful in the north and is very popular 
internationally and all across Germany: Osnabrück’s Christmas market in front of 
the historical backdrop of the city hall, St. Mary’s Church and St. Peter’s Cathedral. 

From 24 November to 22 December 2017, 
the market will be open every day from 
12am to 9pm (except on 26 November). 
Popular attractions are the world’s largest 
music box in front of the theatre and fami-
ly Telsemeyer’s almost 100-year-old, tradi-
tional carousel in front of the city hall of 
the Westphalian peace. A mug of mulled 
wine, roasted almonds and a cheesy sau-
sage are a must for every visit to Osna-
brück’s Christmas market. Furthermore, 
one shouldn’t miss the exceptional view 
across the festive happenings from St. 
Mary’s Church’s steeple. 

Additionally, the annual Christmas stroll is 
sure to be an exceptional experience in the 
pedestrian zone’s magical blaze of lights. 

TEXT: OSNABRÜCK MARKETING & TOURISMUS GMBH, TRANSLATION: NANE STEINHOFF 

On every Advent Saturday, the shops will 
be open until 8pm and on 9 December, 
even until 10pm. What’s new this year is 
the ‘Eiszauber am Ledenhof’ (ice magic at 
the Ledenhof). Young and old alike can 
look forward to winter fun of the special 
kind, which includes an open-air ice rink, 
diverse culinary offerings, a rustic moun-

tain lodge and a varied programme with, 
for example, curling or a ‘Dinner on Ice’ 
(17 November - 30 December, daily from 
12am to 9.30pm, closed on 26 November).

www. osnabrueck.de/tourismus 
www.osnabrueck.de/weihnachtsmarkt
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24 November – 22 December 2017, daily from 
12am to 9pm (on 26 November, the Christmas 
market will be closed)

CONTACT 
Tel.: 0541-323 2202
Email: tourist-information@osnabrueck.de

Open-air ice rink.  
Photo: © Joachim Viertel

Christmas market. Photo: © Joachim Viertel Christmas market. Photo: © Detlef Heese

RIGHT AT THE TOP OF SWITZERLAND

The fairy tale town with its Christmas atmosphere 
and fairy tale path is a very special annual highlight 
in December. This year children from the region 
delight guests with their interpretation of Grimm’s 
fairy tale “Sleeping Beauty.” Images with the fairy 
tale text are on display in shop windows in the little 
town. For 13 days, an enthusiastic guide will accom-
pany children and adults through the little medieval 
city free of charge.

The Christmas magic with scents of mulled wine, 
cinnamon, pastries, doughnuts and grilled sausages 
tempt visitors to linger or stroll with their families 

and friends past the shops with their Christmas de-
corations, stands serving drinks and vending stalls 
as well as the painted houses in the old city.

Children and adults can come to the Fairy Tale 
House to make things, play, listen to the fairy tale 
narrators or enjoy a few turns on the roundabout.

At www.maerlistadt.ch  you will fi nd attractions to 
make the Christmas season still more contemplative 
and wonderful for you and your family.

Stein am Rhein Trade Association, OK Märlistadt

 

maerlistadt.ch

Gewerbeverein
Stein am Rhein

A fairy tale town in December
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Far from the shopping crowd

Taking place in Zurich’s Old Town for the third time, the innovative concept of 
the Wienachtsdorf at Bellevue square opens its doors again this year. A musical 
Advent calendar, graceful ice princesses, enchanting storytellers and inventive 
culinary delights bring multiple joys for guests small and tall.

On the artificial ice rink, winter fans hap-
pily draw their rounds while the mythi-
cal characters and magicians at the Villa 
Zaubernuss (magic nut villa) draw the at-
tention of the small visitors and enchant 
them with fairy tales, humour and cos-
tumes. The Wienachtsdorf with its accom-
panying events is designed for tourists as 
well as Zurich citizens.

From 23 November to 23 December, the 
Wienachtsdorf Christmas market in front 

TEXT: CORNELIA BRELOWSKI 

W I N T E R  D E S T I N AT I O N  S W I T Z E R L A N D

of the Zurich opera house will assemble 
more than 100 huts to form a cozy village, 
complete with named corners and alley-
ways. Open to all, an after work ‘glöggli’ 
mulled wine, a special fondue dinner or 
a simple stroll through enchanted alley-
ways and illuminated huts with special 
treats can be enjoyed far from the shop-
ping crowd. And sometimes, if you’re 
lucky, an artfully clothed person on stilts 
may cross your path, offering a heart-
warming  “welcome!”.

The special magnetism of this market lies 
within its concept of being not only a place 
to look for and buy Christmas presents but 
also to experience a unique signature at-
mosphere, also found at connected Christ-
mas events such as the ILLUMINARIUM 
light and sound festival, the eclectic 
‘Heiliger Bimbam!’ design market, and the 
‘Fräulein Holle Fondue Chalet’.

Opening its huts, chalets, ice rink and car-
ousel all at the same time, at 5pm on 23 
November, this year’s Wienachtsdorf event 
will even feature a special for the kids: The 
‘Elfs’ village’ is a pocket-sized Christmas 
market, established on the opera house 
terrace, especially designed for children 
to play and create their own version of a 
Weihnachtsmarkt.

“In a way, what we are looking to give to 
tourists as well as residents is a complete 
small world in its own right, inspired by 
ideas of creating magical experiences that 
light up the imagination,” says co-organiser 
Vania Kukleta. “We create a counterpart to 
the usual, consume-orientated shopping 
sprees that commerce invokes during the 
weeks before Christmas. Our events are 
merely driven by the idea of transporting 
imagination and warmth.”

ILLUMINARIUM

‘Projektil’ are a company used to creat-
ing magical worlds all over the globe and 
have worked on inspiring installations 
for such events as ‘Light Ragaz’ and ‘Zau-
berwald Lenzerheide’, but are also active 
overseas for the likes of the ‘Burning Man’ 
festival. Starting at 5pm each evening, a 
festive 3D winter world will be project-
ed onto the facades of the museum court 
of the Zurich Landesmuseum. This year, 
the ILLUMINARIUM will even perform a 
concert featuring the music of Giuseppe 
Verdi’s La Traviata – creating a magical 
world of light and sound. The opera will 
be interpreted by a virtual band, led by a 
100-metre-tall mythical creature called 

‘YUKI’ which has been spotted here and 
there across town ever since Halloween 
weekend.

Fräulein Holle

Swiss people (and many others) like ‘Fon-
due’, roughly described as melted cheese 
on a stick prepared with bread. As simple 
as it sounds, it happens to be a tradition-
al Swiss winter delicacy and there are 
enough variations for any taste. Fondue 
of a special kind is available at the Pop-
up Fondue Chalet of ‘Fräulein Holle’ on 
Kalanderplatz square, right in front of 
the glass and steel world in Sihlcity. “The 
contrast between hip and modern on the 
one hand, and more earthbound cultur-
al tradition works well in this case,” says 
Vania Kukleta. The fondue event is sold 
out regularly by the tenth day after online 
reservations have started.

Heiliger Bimbam!

This market is taking place inside a hall 
at Bahnhof Oerlikon on three consecutive 
days (15 December through 17 Decem-
ber). It is a platform for young designers, 
small-scale producers and artists, as well 
as concept stores, independent labels, 

antique shops and selected vintage prod-
ucts. Far away from commerce, this unique 
space offers single day bookings for mar-
ket stands and thus allows for a large vari-
ety of available items.  

All of the above events are organised by 
the two event-labels ‘Montagsmarkt’ and 
‘Miteinander GmbH’. The Zurich-based 
collective creates many cultural events 
in Zurich such as Street Food Festivals, 
Frau Gerold’s Urban Garden Area and 
the Rundfunk.fm Radio Festival. They also 
manage the Wienachtsdorf itself, with its 
manifold magic additions and traditions.

“The Zurich Wienachtsdorf village in a 
way is a meeting place for Christmas ro-
mantics,” says co-founder Vania Kukleta. 
“Here, both visitors and residents can 
find a magically designed place, created 
to transport a spirit of love.” And isn’t 
that what Christmas should really be all 
about?

www.wienachtsdorf.ch
www.montagsmarkt.ch/heiliger-bimbam
www.illuminarium.ch
www.popupfonduechalet.ch
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Wienachtsdorf – a place for Christmas romantics

Wiehnachtsmarkt. Photo: © Eddymotion

Wiehnachtsmarkt village.  
Photo: © ZürichTourismus, IvoScholz

Illuminarium event.   
Photo: © Projektil

Wiehnachtsmarkt, magic performance. 
Photo: © Tobias Stahel

‘Fräulein Holle’ Pop-up Fondue Chalets. 
Photo: © Nadine Kaegi

‘Fräulein Holle’ Pop-up 
Fondue Chalets.  

Photo: © Nadine Kaegi

Heiliger Bimbam design market. 
Photo: © Montagsmarkt 
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Winter holidays where snowfall, fun 
sports and relaxation are guaranteed
Damüls Faschina is the world’s most reliable winter destination. With snow 
guaranteed from early December to April, it is the perfect destination for skiing 
enthusiasts looking for new challenges, as well as families with children who 
want to learn how to ski or improve their skills. The winter holiday destination 
with its picturesque villages lies in the centre of the Austrian Vorarlberg and the 
DACH border triangle, which also ensures great shopping destinations and tourist 
attractions in the vicinity. 

With 109 kilometres of slopes and 26 ski lift 
systems, the region offers ideal conditions 
for everyone. Taking a lift up to the top of 
the mountain is not only the perfect start 
to a fantastic day on the slopes, but also 
fully opens up new perspectives: stunning 
views over the surrounding Alpine moun-
tains, and over the cliffs, valleys and woods 
covered in snow. The region has three ski 

TEXT: JESSICA HOLZHAUSEN I PHOTOS: DAMÜLS FASCHINA 

W I N T E R  D E S T I N AT I O N  A U S T R I A

schools teaching beginners as well as ad-
vanced skiers, and adults as well as chil-
dren. 

Aside from the prepared ski slopes, 
Damüls and Faschina also both offer a 
freeride skiing area. “The complete area 
around Damüls Faschina is well-known 
and popular among freeride skiers,” says 

Pascal Keiser, head of Damüls Faschina’s 
tourism board. One of the area’s biggest 
advantages is that it is not very prone to 
avalanches, so freeride skiing is compara-
bly safe.

Cross-country ski on Alpine trails

Additional to the wide range of Alpine 
winter sports, Damüls Faschina also pro-
vides two different cross-country ski trails 
at a height of 1,500 and 1,700 metres, a 
height that guarantees snow throughout 
the winter months. The ‘Unterdamüls’ trail 
leads through flat terrain to the Alp Unter- 
damühls, from where the same route then 
leads back towards the original starting 
point. The snow-covered trail stretches 
along the hillside, and fir trees powdered 
with snow line the way on both sides. The 

whole route, there and back again, is six 
kilometres in total. The trail can be easily 
reached via the village bus. 

The second trail is the highest cross- 
country ski trail in Voralberg. Situated in 
Oberdamüls, it is also easily reached by 
bus, and offers a very sunny round trip. It is 
prepared as a skating trail for a more spor-
tive run and has a length of 5 kilometres 
in total.

Cosy hotels with a mountain view

“Many accommodations in Damüls Faschi-
na lie directly at the slopes, which is cer-
tainly our biggest plus,” says Pascal Keiser. 
Aside from the fact that the journey back 
to the hotel is never far, it is also great for 
families who can meet back at the hotel not 
only in the evening after a long day on the 
slope, but also during the day. For example, 
if mum and dad took a steep and more ad-
vanced descent while the kids were attend-

ing a course in one of the ski schools in the 
morning. After lunch they could head back 
to the slopes together and enjoy a fami-
ly day, skiing for example at the toboggan 
run Uga in Damüls. The two-and-a-half- 
kilometre-long natural toboggan run is 
freshly prepared every day to allow a fun 
ride, fast or slow, alone or with a group of 
friends. Twice a week the track opens dur-
ing the evening for a special night-time 
toboggan ride. Toboggans can be rented 
near the Uga Express valley station.

Hiking along snow-covered hills and 
romantic village paths

The mountain region has more to offer 
than slopes, toboggan runs, and free-
ride areas for skiing enthusiasts. Damüls 
Faschina is also well known for its winter 
hiking routes. “The most popular win-
ter hiking route is the large village trek 
crossing Unterdamüls and Oberdamüls,” 
says Pascal Keiser. Not only does it offer a 

scenic view, it also allows the opportunity 
to take a break in one of the many restau-
rants and pubs along the way. “This sunny 
round-trip is indeed my favourite too. It is 
truly a special experience to walk this path 
during snowfall, when thick snowflakes 
quickly cover the footprints hikers have 
just left in the fresh snow, and the air is 
crisp and clean,” says Keiser.

The restaurants, bars and pubs in Damüls 
Faschina, like the many along the village 
hiking trail, offer typical Austrian cooking 
and put great emphasis on regional pro-
duce. Relaxing with a glass of wine in the 
hotel bar in the evening is a great way to 
end the day. And why not meet with family 
and friends in one of the Après-Ski bars af-
ter a late toboggan ride or night-time hike? 
Because no day is perfect without a perfect 
ending to it.

www.damuels.travel
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The ‘Hohe Wacht’ chairlift in Damüls. 

Uga in Damüls. 

The church village Damüls. 

Snow queen near Elsenalp. 

Tobogganing in Damüls.

Skier in Damüls Mellau. 
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A paradise for every winter sports enthusiast
With 270 kilometres of ski slopes, fantastic landscapes, and more than 60 cosy 
mountain huts, the Skicircus Saalbach Hinterglemm Leogang Fieberbrunn is one 
of Austria’s largest and most exciting ski regions.

Whether you are an experienced winter 
sports enthusiast or have never put on 
a pair of skis before, the Skicircus Saal-
bach Hinterglemm Leogang Fieberbrunn 
(short: Skicircus) enchants visitors from all 
over the world with its great variety of ski 
slopes, splendid landscapes and diverse 
offerings on and off the pistes. While be-
ginners can make their first skiing experi-
ences on 140 kilometres of blue runs, 112 
kilometres of red slopes are available for 
more advanced skiers. And on top of all 
this, professional skiers can career down 
18 kilometres of black runs. 

By linking up Saalbach Hinterglemm 
Leogang with the Tyrolean ski area 
Fieberbrunn, the Skicircus became one 
the biggest ski regions in the country. It 
connects three areas, which all stand out 

TEXT: NADINE CARSTENS | PHOTOS: SAALBACH.COM

due to individual attractions. Saalbach 
Hinterglemm, on the one hand, is known 
for its breathtaking mountain scenery 
located in the midst of the Pinzgauer 
Grasberge, the southernmost crest of the 
Kitzbühel Alps, and a lively après-ski. 
On the other hand, Saalfelden Leogang 
offers plenty of leisure activities where 
you can simply relax or enjoy sporting 
and cultural events. With the addition of 
Fieberbrunn, the Skicircus turned into 
a real hotspot for freeriding. Here, the 
Skicircus comprises deep-snow skiing in 
various freeride parks and numerous fre-
eride routes with different levels of diffi-
culty. Skiers love this feeling of freedom. 
Hitting freeride slopes and exploring un-
touched landscapes, while the only thing 
you can hear is the sound of the snow 
crunching beneath your skis. 

After an adventurous day, tourists can 
warm themselves up in one of the 60 
ski huts that offer hearty meals such as 
‘Kasnock’n’ and ‘Kaiserschmarr’n’. After-
wards, they can head to a bar, a pub, or a 
disco, as Saalbach Hinterglemm is known as 
one of Austria’s top après-ski destinations.
 
In the coming weeks, numerous events 
will be taking place. For example, in De-
cember, the two-day ‘BERGFESTival’ will 
excite visitors with concerts by big-name 
acts on top of the mountains, as well as 
in different locations in the valley. Fans of 
electronic music, on the other hand, should 
not miss the ‘Rave on Snow’ festival where 
more than 70 DJs and live-acts head the 
stages. Those who are interested in the 
history of Leogang should visit the Knap-
penadvent in the historical Schaubergwerk. 
Families who love encounters with animals 
can also visit Fieberbrunn. There, llamas 
will accompany hikers on a trekking tour.

www.saalbach.com/en 
#saalbach
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saalbach.com #homeofl ässigsaalbach.com #homeofl ässig
Das lässigste Skigebiet der Alpen.
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The cradle of Alpine skiing
As soon as the first snowfall hits the Arlberg, there is no stopping for winter sports 
fans from all over the world. Every year, around nine metres of new snow can be 
expected. The Arlberg, with its resorts of St. Anton, St. Christoph, Stuben, Zürs 
and Lech, has become Austria’s largest connected ski region with 305 kilometres 
of marked slopes, 200 kilometres of virgin territory, and 88 ski lifts. Many great 
events await visitors and it is no surprise that St. Anton and Lech are members of 
‘Best of the Alps’, the association of the top 12 destinations in the Alps.

The Arlberg, which is the area at the bor-
der of the Tyrol and Vorarlberg, is a true 
gem. The whole region is known as one of 
the Alps’ snowiest, and the locals have al-
ways faced the challenges that these long 
winters bring. Back in the day, they had to 
become inventive. In 1906, Victor Sohm 
organised the first ski course in Zürs. Here, 
the potential of the new sport was recog-

TEXT: MARILENA STRACKE

nised much earlier than anywhere else. In 
that sense these poor farming commu-
nities invented skiing holidays out of the 
necessity to survive, and today the area 
has the legendary reputation of being the 
cradle of Alpine skiing.
 
In 1921, local pioneer Hannes Schneider 
opened Austria’s first ski school. As 

he also acted in many films, he put the 
Arlberg area into the limelight. Many lo-
cals followed in Schneider’s footsteps and 
the region has continuously been used 
for international winter sports events 
ever since.
 
The Arlberg’s versatility attracts guests 
from over 50 nations every month. But 
whether you seek a sporty challenge, ex-
uberant après-ski parties, or a romantic 
getaway, this area simply has it all.
 
True highlights are the events at the start 
of the season in early December, such as 
the ‘Stanton Ski Open’ or the Fantastic 
Gondolas in Lech. The ski region official-
ly welcomes the winter season and cele-
brates its arrival with top musical guests 

performing on a big open-air stage or in 
the gondolas.

Thanks to the new Flexenbahn, managing 
1.8 kilometres in seven minutes between 
Stuben/Rauz and Zürs, and three other 
recent cableway additions, the Arlberg has 
become Austria’s largest continuous ski-
ing area. To celebrate these new connec-
tions, the ‘Run of Fame’ was developed. In 
memory of the many Arlberg skiing leg-
ends, there are info panels on every route 
of the skiing circuit, which measures a 
breath-taking 85 kilometres altogether, 
and 18,000 metres of difference in altitude. 
 
The area is also very family-friendly. 
Aside from various attractions for the lit-
tle ones, children up to eight years of age 
can use the slopes for a flat fee of ten eu-
ros throughout the season. Although the 
Arlberg attracts many skiing professionals, 
the area is well prepared for children too. 

With practice slopes, adjusted lifts and ski 
schools, children can enjoy a snowy ad-
venture whilst also remaining safe. Sled-
ding with live music and floodlights in the 
evening are fun for the whole family.
 
Two more absolute highlights are the rac-
ing events ‘Der Weisse Ring’ (the white 
ring) held in January in Lech Zürs, and 
‘Der Weisse Rausch’ (The white rush) held 
in April in St. Anton. The first one includes 
the hottest ski tracks with 22 kilometres of 
easy to medium-difficult slopes. The main 
challenge for the racers is to overcome the 
5,500 metres of difference in altitude. Fol-
lowing the tracks of the old pioneers, this 
race is for amateurs and professionals alike 
and attracts over a thousand racers each 
year. The other race in April marks the 
end of the winter season and is the tough-
est ski event of the year. 555 top skiers 
and snowboarders come to St. Anton am 
Arlberg for the season’s final adrenaline 

rush and are cheered on by huge crowds.
For those who are not keen on winter 
sports there are plenty of other ways to en-
joy the area. With glistening white as far as 
the eye can see, the region is ideal for long 
winter walks across the beautiful landscape. 
Hiking, or trips with the horse carriage are 
excellent ways to venture out. For a day of 
sunbathing, guests can simply take one of 
the cableways and relax whilst enjoying the 
stunning panoramic view. Plenty of well-
ness hotels, fitness and spa packages, en-
sure that every wish is catered for. Excellent 
gourmet restaurants and their stellar wine 
cellars invite guests to indulge in local and 
international culinary treats.
 
As the Arlberg region is so very versatile, it 
is difficult to describe it in a few words. So 
the only thing left to say is this: you need 
to go and find out for yourself.
 
www.arlberg.net

Legendary Arlberg:

Cottages at the Arlberg. Photo: © Stuben 
Tourismus, Wilfried Graf

Skiing in the sun. Photo: © Schoeffel, Michael 
Mueller, KME Studios, St. Anton am Arlberg 

Lech. Photo: © Lech Zuers Tourismus

Photo: © Arlberg 
Marketing GmbH, 
Christoph Schoech

Sleigh ride. Photo: © Lech Zuers 
Tourismus, Christoph Schoech
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The DACH region’s sustainable 
destinations
We all love to travel but often tourism is not the eco-friendliest mission. Enjoying 
the beautiful locations our planet has to offer, whilst making sure we preserve it 
and treat it in a sustainable manner, is the core effort of sustainable tourism. In 
the 21st century we can finally have it all: a lovely holiday and a clean conscience.

There are various local and international 
organisations which recognise a region’s 
efforts to tailor its present actions in or-
der to avoid compromising the future 
generations’ abilities. Taking responsibili- 
ty when it comes to current and future 
economic, social and environmental im-
pacts of a destination’s approach to tour-
ism, the environment, its community and 
its industry, can be seen as the core of 
sustainable destinations. Of course, no 
destination is fully sustainable, but taking 

TEXT: MARILENA STRACKE 

sustainability seriously and working hard 
to address local and global issues, is an 
integral part of it.

For the third time, the organisation ‘Green 
Destinations’ in cooperation with 20 other 
international organisations for sustainable 
tourism, has selected the top 100 sustain-
able destinations of 2017. The aim of this 
annual competition is to showcase success 
stories in destination management, and to 
exchange good practices between destina-

tions. The competition complies with the 
15 core criteria of the ‘Green Destinations 
Standard’.

Amongst this year’s top 100 is the lovely 
German dune island Norderney located 
in the North Sea, which belongs to the 
Wadden Sea UNESCO World Heritage. 
Norderney enchants its visitors with a 
wonderful mix of majestic nature, inspir-
ing vastness, modern lifestyle, cultural 
diversity, creative concepts for health, fit-
ness and balance, and last but not least, an 
overall relaxed atmosphere. With its vari-
ous different beaches and excellent water 
quality, it is easy to imagine why the island 
is Germany’s oldest north sea spa resort. 
For two hundred years this was the spot 
for emperors to unwind. 

Today, Norderney places great importance 
on nature conservation with approximate-
ly 80 per cent of terrestrial area and 100 
per cent of the marine area being protect-
ed. Renewable energy is promoted on the 
entire island and 99 per cent of its public 
buildings and services use green energy 
and CO2-neutral gas.

One of Austria’s sustainable destinations 
is the Alpine destination of Werfenweng in 
the Salzburg area. A member of the ‘Alpine 
Pearls’, this is an absolute model village 
for its region. Gentle tourism is everything 
here. Werfenweng owns a huge e-vehicle 
fleet available for tourists to use freely. Oth-
er means of transport are beautiful horse 
carriages, bikes and e-bikes, and the envi-
ronmentally friendly hybrid vehicles. Alter-
native use of energy and local products are 
promoted throughout and the village or-
ganises special projects involving residents 
in sustainable tourism developments.

From paragliding and hiking in the sum-
mer, to skiing adventures and ice-skating 
during the winter season, Werfenweng 
comes with all the advantages of a sus-

tainable destination whilst not missing 
out on any of the perks of an Alpine resort. 
Travellers who look for glistening snow or 
lush mountain meadows have found their 
match. It is Salzburg’s number one location 
for people with disabilities. 

Another fairly unknown sustainable gem 
is Germany’s Bliesgau. It is an UNESCO 
Biosphere Reserve, which lies in Saarland, 
next to the French border. It offers lush 
green as far as the eye can see: expansive 
fruit tree orchards, precious beech forests, 
dry grasslands rich in species, and spec-
tacular meadows. Preserving nature and 
protecting their wildlife is of top priority 
in Bliesgau. It results in a simply beauti-
ful landscape, and wonderful tours and 
events in complete alignment with na-
ture’s needs.

But it is not only nature lovers that can enjoy 
sustainable destinations - far from it. Last 
year Zurich, for example, has been named 
the most sustainable city on the planet by the 
Arcadis Sustainable Cities Index. Switzer- 
land’s largest city was recognised for its 
significant sustainable achievements, in-

cluding investment efficient and renewable 
energies, its public transport system, and 
its effort to raise public awareness of envi-
ronmental issues. Zurich has everything a 
good city break needs. From the stunning 
lake Zurich to various cultural sites and 
museums, including the toy museum as 
well as the FIFA World Football Museum, 
the vibrant city offers marvellous diversity, 
whilst trying to act responsibly.

In the future, double-checking our holiday 
destination’s impact on its environment 
will most certainly increase to becoming 
a major part of choosing where to go. In 
order to still be able to breathe crisp air in 
the Alps, to enjoy a bath in healthy lakes, 
or to have a fresh bite of a ripe apple right 
from the tree, we need to do our bit to pro-
tect our planet. With the research already 
in place, all it takes for us is a few clicks to 
open the gate to a greener holiday with a 
clean conscience. 

www.norderney.de
www.werfenweng.eu
www.biosphaere-bliesgau.eu
www.zuerich.com
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From Norderney to Zurich:

Zurich. Photo: © Zurich Tourism 

Zurich. Photo: © Zurich Tourism 

Bliesgau. Photo: © Tourismus 
Zentrale Saarland GmbH (TZS) 

Werfenweng. Photo: © Tourismusverband 
Werfenweng/Bethel Fath 

Norderney. Photo: © Klaus Dinkla / 
Staatsbad Norderney GmbH

Norderney. Photo: © www.ostfriesland.de
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Efficient curiosity
At Herbst Kinsky, both major corporate clients and start-ups are in safe hands – 
and are sometimes encouraged to link forces.

TEXT: CORNELIA BRELOWSKI I PHOTOS: HERBST KINSKY

Ranking among the top Corporate/M&A 
law firms in Austria, Herbst Kinsky cov-
ers a large range of business-related legal 
fields. From financial to labor to corporate 
law for clients big and small, and from 
publicly listed companies through to en-
trepreneurs with a vision. While the team 
acts from an open and curious viewpoint, 
a high commitment to each client as well 
as personal support throughout the pro-
cess are a given.

On the ball regarding both practice 
and research

Curiosity comes with the connection of 
being active in more than one field, as well 
as on an academic level.  Herbst Kinsky 
has a strong link with Universities like the 
WU Wien (University of Economics and 
Business Administration Vienna in Vien-
na), with partner Dr. Franz Marhold acting 
as Head of the Department of Business, 
Employment and Social Security Law, 
and as such they are closely observing 
new developments and viewpoints. This 
in turn leads to foresight and efficiency 

by the experts at Herbst Kinsky. The HK 
Incube (www.hkincube.at) was recently 
launched as a hub where entrepreneurs 
can connect with mentors and receive law 
support during the three founding phases 
of pre-seed, seed, and growth.

With high competence in the technology 
sector, extraordinary strength in the start-
up field, and an extremely responsive and 
open attitude, Herbst Kinsky have been 
ranked as one of Austria’s leading corpo-
rate law firms repeatedly by publications 
such as the influential JUVE magazine and 
the EMEA guide. Working from Linz and 
Vienna, they are active on both a national 
and international level, covering Austria as 
well as North America, Asia and Europe.

www.herbstkinsky.at

Top: Working together –  Phillip Dubsky, Mario Steinkellner, Philipp Kinsky, Florian 
Steinhart, Christoph Herbst, Franz Marhold, Wolfgang Schwackhöfer, Christoph 

Wildmoser and Sonja Hebenstreit. 

Bottom: Specialists with foresight – Christoph Herbst, Philipp Kinsky, Christoph 
Wildmoser, Wolfgang Schwackhöfer, Sonja Hebenstreit, Phillip Dubsky, Franz Marhold.

Personal and considerate. 

in their own work. As a rule, many part-
ners at Herbst Kinsky keep an open mind 
through ‘wearing two hats at the same 
time‘. Founding partner Christoph Herbst 
for example is not ‘only‘ a very successful 
and recognised public law specialist, but 
also acts as a judge at the Austrian Consti-
tutional Court.

To the team at Herbst Kinsky, no goal is 
unattainable as long as you implement the 
right measures and take the right steps. 
As Dr. Phillip Dubsky, who ranks among 
the 23 leading Austrian lawyers (corpo-
rate/M&A) and in parallel supports a 
moot court M&A team at the WU while 
frequently also appearing as a lecturer, ex-
plains: “Supporting for example a start-up 
in its founding phase can lead to a fruitful, 
long-term relationship, even more ben- 
eficial once the first 18 months have been 
weathered and the start-up turns into a 
full-grown, profitable business.” Fruitful 
interaction and lucrative connections be-
tween established corporate clients and 
start-ups are encouraged and supported 

Law firm with focus on trust, 
transparency and internationalism
Attorney at Law MMag. Gregor Winkelmayr, MBA, LL.M. (Essex) sees itself as a 
legal-services provider with a particular emphasis on client benefit. Since 2013, 
the firm from Vienna decided to go their own service-oriented and efficient way 
in giving legal advice based on a trustful and transparent cooperation between 
lawyer and client.

TEXT: NANE STEINHOFF I PHOTO: GREGOR WINKELMAYR

A special focus on internationality stems 
from Gregor Winkelmayr’s studies in Great 
Britain and his numerous stays abroad. In-
ternational clients, a network of national 
and international cooperation partners and 
being a member and founder of the Inter-
national Trade Lawyers‘ Network, enables 
the firm to provide bilingual advice and 
the best on-site partners, alongside its own 
know-how. “In a globalised world, interna-
tionalism is essential for success and work 
in the field of legal advice. Today, many 
contracts are written in English due to the 
economic interconnection between coun-
tries and the diverse contractual relation-
ships between companies. A large number 
of our clients live abroad or German is not 
their mother-tongue, which is why we have 

to communicate in English with them,” 
Gregor Winkelmayr says.

Clients appreciate the extensive specialist 
knowledge, accurate working processes, 
excellence in customer service, the imme-
diate availability of lawyers, the entrepre-
neurial economic thinking, the multidi-
mensional examination of problems and 
the varied solutions offered. “Legal interest 
representation is a highly interactive and 
inclusive service process. Therefore, it is a 
special concern for us to build a trusting 
and transparent cooperation between law-
yer and client to successfully represent their 
interests,” Gregor Winkelmayr says. He 
goes on: “Thanks to the use of new technol-
ogies and the slim structure of the law firm, 

we are able to work for the client’s success 
in a targeted manner and without adminis-
trative hurdles.”

Gregor Winkelmayr’s law, economic scienc-
es, business and international trade law 
studies equipped him with extensive legal 
and economic expertise, which helps with 
finding solutions without the appointment 
of external specialist knowledge.

National and international clients, such 
as private persons and companies are ad-
vised with the firm’s focus on contractual, 
civil, inheritance, company, civil, corporate 
and economic law with a specialisation in 
arbitration in these fields. “Because of our 
specialisation, we are equipped with ex-
tensive experience with legal disputes in 
all areas of economic legislation. We can 
therefore offer a high degree of knowl-
edge and experience, both procedurally 
and tactically, and a high quality standard,” 
Gregor Winkelmayr says.

www.legal-services.at

Gregor Winkelmayr. 

Discover Germany  |  Business |  MMag. Gregor Winkelmayr



76  |  Issue 57  |  December 2017 Issue 57  |  December 2017  |  77

Finding the perfect attorney
S P E C I A L  T H E M E :  L E G A L  E X P E R T S  S W I T Z E R L A N D

From Zurich to Geneva, Basel or Bern; reliable legal services can be found all over Switzerland. To find out 
more about some of the country’s best legal experts, take a look at the following pages.

PHOTOS: PIXABAY 

Airbnb is one of the great digital success 
stories of the sharing economy (called so 
presumably because you share your in-
come with a large US corporation).  Lon-
don now has the third-highest number of 
Airbnb listings (25,357), just behind Paris 
and New York, while the nationwide total 
for the UK exceeds 80,000 users.  For many 
people, Airbnb lettings now form part of 
their regular income.  But those listing 
their property need to tread carefully. The 
law is not always on your side.  

There are a number of legal pitfalls that 
aspiring landlords must be aware of.  If 
you are a leaseholder, you may be pre-
vented from renting out your home for 
short-term lets, and listing your property 
on Airbnb may put you in breach of the 
terms of your lease, according to a recent 
ruling from the Upper Tribunal (Lands 
Chamber).  The case came to court after a 
property owner had a dispute with other 
residents at a housing development, who 
were concerned about strangers regularly 
staying in the one-bedroom flat, and asked 
the freeholder of the block to take action.  
Typically, long leases contain covenants 
not to sub-let the property or any part of 
it without consent; not to cause or per-
mit a nuisance to those living in the oth-
er flats in the block; not to run any trade 
or business from the property; and not to 
use the property other than as a private 
dwelling-house for occupation by a single 
family.  The court ruled that granting very 
short-term lettings breaches the covenant 
not to use the property as anything other 
than a private residence.  

The next issue is complying with your 
mortgage terms.  UK Finance (previously 
the Council of Mortgage Lenders) recently 

stated that Airbnb hosts offering short-
term lets without seeking permission from 
their lender are “very likely” to be breach-
ing their mortgage contract, regardless of 
whether they have an owner-occupier or 
buy-to-let mortgage.  For owner-occupiers, 
most mortgage conditions state that the 
interest rate applies so long as the owners 
occupy the property as their only and/or 
principal residence.  There may be a temp-
tation to think: how would the lender ever 
know?  But take the risk and the conse-
quences can be serious – failing to seek 
the mortgage lender’s consent can result 
in a demand for repayment of the entire 
mortgage balance, together with higher 
interest, and possibly even foreclosure.  

Beyond contractual issues, local authori-
ties are also increasingly taking an interest 
in Airbnb lettings.  Although Londoners 
are allowed to rent out their properties for 
up to 90 non-consecutive nights, many 
local authorities are clamping down on 
owners who exceed the 90-day period.  
After receiving complaints from neigh-
bours that a property was regularly being 
let out to noisy tenants, Kensington and 
Chelsea council recently issued an en-
forcement notice against the occupants of 
a flat rented through booking.com, another 
internet site offering short-term lets.  Fail-
ure to comply with an enforcement notice 
renders the owner liable to a £20,000 fine, 
while breaching planning regulations may 
constitute a criminal offence and could  re-
sult in prosecution, conviction, and a crim-
inal record.  

Next, are you complying with the terms 
of your insurance policy?  Express consent 
will most likely be required from the insur-
ance company to use a property for Airbnb 

Are you staying legal?  

Gregor Kleinknecht LM MCIArb 

is a German Rechtsanwalt and English 
solicitor, and a partner at Hunters Solicitors, 
a leading law firm in Central London.  

Hunters Solicitors, 9 New Square, Lincoln’s 
Inn, London WC2A 3QN, 

E-mail: gjk@hunters-solicitors.co.uk

www.hunters-solicitors.co.uk

TEXT & PHOTO: GREGOR KLEINKNECHT

style lettings.  Failure to do so can again 
have serious and expensive consequenc-
es. It may invalidate the insurance policy 
(which will in most cases, in turn breach 
the mortgage terms) and may result in in-
surers refusing to pay out for claims.  

So if you are planning to list your prop-
erty on Airbnb or any other similar site, 
make sure you first check that you are 
legally entitled to do so and have other-
wise obtained the required consents.  The 
potential downsides may otherwise far 
outweigh any income to be gained.  I am 
grateful to my partner Ben Gurluk, one 
of our experts on all matters surrounding 
residential property, for having done all 
the hard work on this column.  

Discover Germany  |  Business |  Solicitor Column
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More than 70 years ago, Dr. Charles Liatowitsch founded LIATOWITSCH & 
PARTNER in Basel. The law firm is known for both its expertise and many years 
of experience, focusing especially on the areas of family law and estate planning. 

TEXT & PHOTOS: LIATOWITSCH & PARTNER, TRANSLATION: NADINE CARSTENS 

Besides offering standard legal advice,  
LIATOWITSCH & PARTNER also offers 
full assistance in the fields of notarial ser-
vices and mediation. LIATOWITSCH & 
PARTNER counts as one of Switzerland’s 
top law firms and was rated as such in 
2017 by the Swiss business magazines 
Bilanz and Le Temps. LIATOWITSCH & 
PARTNER provides customised coun-
selling and representation that is solu-
tion-oriented and efficient in both a na-
tional and international context.

As certified specialists in family law by the 
SAB (Swiss Bar Association) in family law, 
Gabrielle Bodenschatz and Dr. Claudia 
M. Mordasini are familiar with the most 
complex issues in the field of family law. 
Aside from speaking German and French, 
Gabrielle Bodenschatz is also fluent in 
English. She has a profound knowledge 

of international family law and also serves 
as chairwoman of the Basle Bar Associa-
tion’s expert group in family law. As a me-
diator and collaborative lawyer, Gabrielle 
Bodenschatz has more to offer than just 
conventional legal advice. 

Dr. Claudia M. Mordasini stands out 
thanks to  her excellent understanding 
of economic relationships, which she 
skillfully combines with her outstanding 
competencies in family law. Case man-
agement in either court or administra-
tion is one of Mordasini’s core skills. In 
addition to her forensic activities, she is 
a member of the management boards of 
various well-known Swiss companies and 
foundations.

Bodenschatz and Mordasini support their 
clients in national and international con-

texts, developing consensual solutions in 
cases of separation, divorce and estate 
planning. The same applies to litigation 
in all areas of matrimonial and divorce 
law, especially matrimonial property, ali-
monies and children’s rights. Their many 
years of professional expertise help them 
to find creative solutions in complex fi-
nancial situations, in major marital prop-
erty law disputes and in alimony nego-
tiations and particularly good financial 
conditions.

In cross-border cases, LIATOWITSCH & 
PARTNER can rely on a broad and excel-
lent collegial network. LIATOWITSCH 
& PARTNER also stands out due to its 
knowledge and competencies that go 
beyond just legal advice, including the 
social, emotional and economic aspects 
of every client in a holistic approach. 
With all of this taken into consideration, 
Bodenschatz and Mordasini can confi-
dently provide comprehensive support of 
the highest quality.

www.liatowitsch.ch

Experts in family law and estate planning

WILD Rechtsanwalt AG offers legal counselling and litigation as lawyers and 
notary’s office, putting a special focus on international relations - may it be expats 
living in Switzerland, or international companies looking to establish a branch in 
Switzerland. WILD Rechtsanwalt AG also offers international tax consultancy.

TEXT: JESSICA HOLZHAUSEN I PHOTOS: WILD RECHTSANWALT AG

WILD Rechtsanwalt AG has five offices 
in Switzerland. The office in Basel and the 
head office in Sarnen focus especially on 
expats seeking legal advice and support 
with questions concerning tax, rental mat-
ters, residency, inheritance law, social se-
curity law and family law. They have set up 
a special homepage to provide information 
about their services offered: lexpat.ch.

The law office also maintains an online 
platform for juridical persons who want 
to relocate in or to Switzerland, or open a 
branch there (domizil4u.ch). “We establish 
companies in Switzerland, offer domicile 
and rental agreements, and consult on legal 
concerns ranging from corporate law, espe-

cially M&A and shareholder agreements, to 
tax-related topics,” says office founder Wer-
ner Wild. WILD Rechtsanwalt AG works 
with one US and two Swiss tax consultants. 
“Above that our team includes a notary 
and a lawyer, whose main focus lies on lit-
igation in civil law and administrative law. 
Another expert lawyer is specialised in the 
field of international business law.” Found-
er Werner Wild established the law firm in 
1984, after he had worked in the reinsur-
ance business and as Swiss representative 
of a German audit firm for several years. He 
also served as judge and president of the 
canton Obwalden’s appeals committee for 
tax issues. In 2007 Wild added an Executive 
MBA to his already vast range of experience. 

WILD Rechtsanwalt AG has close connec-
tions to established Swiss companies. This 
includes taking over board memberships 
or responsibilities as managing directors. 
“This is one of our core competencies,” 
says Wild, who has been board member of 
numerous Swiss companies. It is the ideal 
combination of legal expertise and an un-
derstanding of the business world. Over-
all the experts at WILD Rechtsanwalt AG 
advise and accompany individual persons 
as well as domestic and foreign, small and 
medium sized companies. The office con-
sists of an internationally trained staff that 
speak English, German, French, Spanish, 
and Italian fluently.

Legal advice for an international clientele 
with close ties to Switzerland

Dr. Claudia M. Mordasini. Gabrielle Bodenschatz. 

WILD Rechtsanwalt AG
Industriestrasse 25, CH-6060 Sarnen
St. Alban-Vorstadt 104, CH-4052 Basel
Phone: +41 41 661 06 60
Email: info@wildrechtsanwalt.ch
www.wildrechtsanwalt.ch, www.domizil4u.ch 
www.lexpat.ch

Werner Wild MBA, lawyer and notary.

Jolanda Koch, BSc Intl. BA, Authorized Signatory.

Fabrizio Plozner LL.M., lawyer. 

Nicolas Cámara, lawyer.  
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Marion Morad is one of Switzerland’s best business mediators and a lawyer with 
an expert background in business. With 27 years of experience as a lawyer, Marion 
Morad has today become known in the Swiss business world as an effective 
conflict solver and a solution orientated legal adviser.

TEXT: JESSICA HOLZHAUSEN I PHOTOS: MARION MORAD 

Not everything runs smoothly in busi-
ness, and especially when larger disputes 
arise, they can very quickly turn into legal 
issues; internal disagreements within a 
company or the different ways in which 
business partners can interpret existing 
contracts, a conflict between sharehold-
ers, or planning for company succession. 
Before going to court however, working 
with a mediator might be the right solu-
tion. “Next to actually preventing conflicts 
through good contracts, I can work with 
all parties involved to find a solution,” 
says Marion Morad. “My approach is to 
support and assist concerned parties in 
finding solutions for their issues together, 
like it is mostly done in business but in 
this case, I determine the framework as 
master of procedure.” 

In most instances, behind a negotiating 
position also lies an interest in finding a 
constructive solution that benefits every-
one involved. And since people often 
need to work together afterwards, it is 
important to not only find an objective 
agreement, but also to preserve existing 
personal relationships. “Last but not least, 

compared to legal proceedings a media-
tion procedure is secret and not public,” 
says Morad, who as a lawyer, also takes 
court cases.

Personal communication and service is 
important for Morad, who handles clients 
herself and works with a close partner 
network of lawyers and consultants on a 
case-to-case basis. Before founding her 
own law office ten years ago, Morad has 
worked in administration, at court and 
then ten years first as in-house counsel 
and then as head of legal for large corpo-
rations. “This means I have experienced 
the business world first hand, participat-
ing and planning important negotiations, 
for example business cooperations,” says 
Morad who is a certified mediator. Ad-
ditionally, Morad received an Executive 
Master of Business Administration in 
New Media and Communication from 
The University of St. Gallen, and has 
therefore deeper knowledge about busi-
ness administration and communication. 
Her main focus today lies with employ-
ment law, trade and sales law (especially 
franchising issues), and general commer-

Navigating through business conflicts 
with professional advice

A strong team of three:

With the ability to look back over 50 years of experience, ITEN POLI & BERNARDI 
is a renowned law firm in central Switzerland. Between the three independent 
attorneys, the practice offers notary and soliciting services, and can also advise 
in the field of mediation. The firm’s clients benefit greatly from this comprehensive 
and holistic approach.

TEXT: MARILENA STRACKE I PHOTOS: ITEN POLI & BERNARDI

ITEN POLI & BERNARDI is a joint law 
office based in the Swiss municipali-
ty of Hergiswil. It consists of the three 
independent lawyers: lic. iur. Marlène 
Bernardi, lic. iur. Josef Iten and lic. iur. 
Bruno Poli. The benefits of this joint prac-
tice are evident when considering their  
stable and on-going success. It is not just 
a greatly efficient way of running a law 
firm but more importantly it also means 
that the clients benefit from each part-
ner’s specialisation within the different 
fields of law. 

Their combined area of expertise includes 
various notarial acts from marriage con-
tracts, contracts of inheritance, property 

transactions and company mergers, as 
well as comprehensive legal advice in all 
spheres of life. They regularly act as will 
executors and take on the administration 
and distribution of inheritance.

Bernardi explains their further expertise 
in more detail: “We are particularly well-
versed in public building and planning 
law, family law, property law, and litiga-
tion in civil and public law. Our special 
strength lies in our internal collaboration 
with each other as well as our external 
network of experts. That way we can fall 
back on established expertise for every 
single mandate.” Thanks to Bernardi’s 
additional qualification in mediation, the 

law firm can also be consulted regarding 
alternative dispute resolution methods. 

ITEN POLI & BERNARDI enjoys an out-
standing reputation as a respectable and 
reliable law firm with distinctive profes-
sional integrity throughout everything it 
does. “For us it is of utmost importance 
to do our jobs as lawyers earnestly and 
always in the interest of our clients,” 
Bernardi adds. “That is what we are 
known and appreciated for.”

Their client base is broad which also reflects 
their reputation as a firm that is capable of 
giving legal advice in many different areas. 
This is another indicator that the tripartite 
body of the law firm is working perfectly in 
sync. Whenever there is a legal dispute or a 
contract to be signed, it is common sense 
to seek a strong partner who supports you 
all the way. With ITEN POLI & BERNARDI 
you get three in one go.

www.iten-poli.ch 

Joint law practice and notary’s 
office ITEN POLI & BERNARDI

The mediation process: The mediator is 
master of the procedure

Preliminary talks and agreement about 
process and rules

Step 1: Determining topics and 
contentious issues

Step 2: Clarifying interests

Step 3: Search for solutions

Step 4: Agreement with a legally 
binding solution

cial law. Next to her work as lawyer and 
mediator, she is a lecturer at the Lucerne 
University of Applied Sciences and Arts.

www.mb-law.ch

Marion Morad.

The law firm is based in Hergiswil.
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Improving lives all over the globe
SPECIAL THEME: WECARE! ORTHOPAEDICS, REHABIL ITATION, DENTAL & NURSING SERVICES

Have you ever wondered who the ingenious minds behind innovative technologies and products for the health sector are? 
We collected the answers in the following special theme and took a closer look at Germany’s orthopaedics, rehabilitation, 
dental and nursing experts and their innovative products that improve lives all over the world. 

PHOTOS: PIXABAY 

Innovative software for blind users
Software used at workplaces is mainly developed for sighted users. Marburg-
based company Dräger & Lienert has made it the core of its mission to invent 
software for blind and visually impaired users and caters to their specific skills.  

TEXT: MARILENA STRACKE I PHOTOS: DRÄGER & LIENERT

Since founding their company in 1989, it 
has been a very personal goal for Kerstin 
and Hansjörg Dräger Lienert to develop 
innovative and inclusive techniques that 
allow blind people to work autonomous-
ly without limitations. Due to his own 
progressing eye disease, Hansjörg Dräger 
Lienert was able to develop many great 
ideas for innovative aids for the blind, 
which are to this day fairly unique in the 
market.

“Sighted users look at the screen and im-
mediately get an overview how the screen 
is structured. This enables them to quick-
ly find the interfaces and information 
they need,” explains spokesperson Bernd 
Kerseboom. “The challenge when devel-
oping software for blind and visually im-
paired users is to find an equally intuitive 

way and implement it accordingly. Our fo-
cus is definitely not on trying to diminish 
existing obstacles but rather to find a new 
path which perfectly integrates the user’s 
skills and strengths.”

Kerseboom gives a good example how the 
skills are simply different: “A blind user is 
not able to see the structure of software but 
instead, he or she can memorise a great 
amount of keyboard combinations far bet-
ter. Our software ‘DL EasyTask’ (which is 
called ‘ALT’ in the English-speaking mar-
ket) allows work processes to be tailored 
according to those specific strengths.”

Dräger & Lienert develops various types of 
software, which can be used by both sight-
ed and blind users. They can be applied in 
a wide range of different sectors. However, 

Dräger & Lienert also offers completely 
custom-made software solutions such as 
developing the storage robot, which ena-
bled a blind storekeeper to independently 
find all products. 

“This year we also started to distribute an 
indoor orientation system. It allows blind 
and visually impaired visitors of public 
buildings to find their intended destina-
tion independently and gives informa-
tion about the surrounding, such as room 
numbers or menus,” Kerseboom adds.

Dräger & Lienert distribute their in-
novative products in Germany, Austria 
and Switzerland and in all English- 
speaking countries their products are 
available through the company U-r-able. 
With their admirable dedication and pas-
sion to make our modern world accessi-
ble to anybody, it is certain that Dräger & 
Lienert is on the road to success.

www.dlinfo.de 
www.u-r-able.com 
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An inclusive revolution:

Storage system. Photo: © Heinrich Voelkel 
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OCM Orthopädische Chirurgie München, based in the south of Munich, has 
specialised on treating patients that suffer from illnesses and injuries of the 
musculoskeletal system. The doctors’ main goal is to give patients an overall 
treatment on the highest medical level and out of one hand – from diagnostics to 
surgery, from minimally invasive therapy to rehabilitation.

TEXT: JESSICA HOLZHAUSEN I PHOTOS: OCM

Maybe one of the most common illnesses 
of today’s life are related to our back, neck, 
breast and lumbar vertebrae. It is indeed 
a widespread disease: According to one of 
Germany’s main health insurers, back in-
juries were responsible for more than 60 
million work absences in 2015. Not all of 
them are related to accidents, many are the 
result of natural abrasion, overstretched 
ligaments or tense muscles. “Many com-
plaints have their origin in a wrong life-
style: We are not moving enough and 
sit for a long time. Problems like the so-

called mobile phone neck or overweight 
are additional problems. All these fac-
tors contribute to excessive strain on the 
back,” says the OCM back expert. The Mu-
nich-based specialists at OCM treat back 
injuries on a day-to-day basis, often using 
minimally invasive or endoscopic meth-
ods to avoid complicated operations that 
are stressful for the body and the patients. 
For example, using non-fusion techniques 
intends to obtain the natural movement of 
the spine, while stabilising injured parts at 
the same time. OCM, the short form for 

the German translation of ‘orthopaedic 
surgery Munich’, was founded in 2003 as 
a merger of three orthopaedic surgeries 
and will celebrate its 15th anniversary in 
2018. Since the beginning the surgery has 
treated about 300,000 patients with vari-
ous conditions. The surgery can fulfil the 
full orthopaedic spectrum on a highest 
level, because the different doctors work-
ing here have each specialised in a certain 
field or on certain body parts. To specialise 
and focus on one joint has positive effects 
on treatments: According to research this 
reduces complications.

OCM consists of a private clinic and an 
orthopaedic-surgical medical care unit. 
The surgical team of 20 doctors – some of 
them internationally acclaimed specialists 
– are supported by 140 highly-motivat-
ed and professional staff members with 

Specialist treatment for injured bones 
and joints

rather different professional backgrounds, 
reaching from doctors and nurses to ad-
ministrators and technical staff. What 
makes OCM so special compared to other 
clinics is that not only surgical specialists 
treat patients here, but that the same exact 
clinic is also responsible for follow-up care 
and rehabilitation. 

While the surgeons and doctors are spe-
cialised in certain fields – a shoulder spe-
cialist for example focuses on every aspect 
of shoulder surgery and treatment – the 
overall approach is interdisciplinary: in 
complicated cases, the specialists will al-
ways consult each other. Treating a patient 
efficiently also includes taking various 
body parts into consideration. Hurting a 
knee for instance might also affect the hips 
or the ankle. And of course, if someone 
has an accident it often means damage to 
various body parts, which makes working 
together a necessity. 

“Saving the natural joint as long as pos-
sible,” is a credo of OCM surgeons. An 
invasive surgery to replace a joint with an 
artificial one is not always necessary, be-
cause with the right orthopaedic treatment 
a damaged joint might be saved. If neither 
that, nor a smaller medical intervention 
helps, a replacement of the joint might 
become necessary. OCM endoprosthetic 
experts perform 2,200 endoprosthetic op-
erations of hip, knee and shoulder annually 
– so they know exactly what they are doing. 
Even artificial hand, finger or ankle joints 
are part of OCM’s spectrum. Surgery on 
hands and feet is of course a complicated 
field, because they contain sensible nerve 
and muscle structures, ligaments and veins 
that are easily damaged but not so easy to 
repair. OCM here applies the newest and 
least invasive methods to treat injuries.

OCM is also widely known as a specialist 
for sports medicine and looks after in-

ternational professional athletes, as well 
as hobby sport enthusiasts. Especially in 
winter, OCM has a large amount of pa-
tients that have hurt themselves doing 
winter sports - for example, in the near-
by Alps. It is no wonder that they search 
help at OCM: The leading knee experts in 
sport medicine know exactly what kind of 
problems people might face in the knee 
area and how to treat them properly. For 
instance, Dr Manuel Köhne, Dr Amelie 
Stöhr and other OCM sport medicine 
specialist work together with the German 
national Alpine ski team, the football 
team of FC Bayern Munich, other sports 
clubs and internationally successful ath-
letes. For example, when one of Germa-
ny’s Olympic downhill ski hopefuls hurt 
his tibial plateau during altitude training 
in Chile recently, he was treated by OCM 
in Munich. 

www.ocm-muenchen.de
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A painless tooth extraction solution 
makes pulling teeth a breeze 

A revolution in wheelchair design 
and functionality

Many people are afraid of the dentist and it often becomes worse if a tooth 
has to be extracted – because of both the painful procedure, and the swelling 
and pain that can last for days later. HELMUT ZEPF MEDIZINTECHNIK GmbH 
has introduced an advanced tool, the BenexExtractor, which removes the tooth 
along the root axis. 

The Cologne-based company DESINO has revolutionised the design of modern 
wheelchairs in conveying the movement of walking to the wheelchair seat, thus 
mobilising hips and back to lessen the pressure that constant sitting puts on 
the body. Starting out from university the three founders, who worked closely 
together with wheelchair users, have established DESINO on the market as a 
manufacturer of innovative wheelchairs.

TEXT: JESSICA HOLZHAUSEN I PHOTOS: HELMUT ZEPF MEDIZINTECHNIK

TEXT: JESSICA HOLZHAUSEN I PHOTOS: DESINO GMBH

The BenexExtractor’s gentle upward 
movement greatly reduces the extraction 
damage and thus makes the process far 
less painful. The BenexExtractor was first 
presented in 2005 at the world’s largest 
dental fair, and has since then become 
well known among experts in aesthetic 
dentistry and implantology.

Traditionally a dentist uses forceps and 
dental elevators for a tooth extraction. 
Both use lever action, in other words, 
blunt force to extract the tooth. “So, a 
dentist has to grip the tooth very firmly 
with the forceps to get it out,” says Heinz 
Leben, sales manager at HELMUT ZEPF 
MEDIZINTECHNIK GmbH, a specialist 
for dental and surgical instruments. The 

 “The idea for a wheelchair with a dy-
namic seat was already born at university 
as part of my diploma thesis at the Köln 
International School of Design,” says 
DESINO’s creative director Thyl Junker. 
Junker founded the company together 
with engineer Roman Pagano and sport 
scientist Daniel Levedag, so the new 
wheelchair design actually originates 
in three different German universities. 
DESINO is a growing company and cur-
rently runs a crowdfunding campaign rais-
ing funds to establish wider distribution, 
and make their product known to a wider 
public (www.seedmatch.de/startups/desino).

“The development of dynamic seats has 
been long overdue, because sitting stat-
ically for a very long time damages the 
body,” says Junker. It was a complex pro-
cess to convey the movement of walking 

to a wheelchair seat. “We have analysed 
peoples’ walking movement through 
motion capture, where the position of 
individual points on the body was cap-
tured,” explains designer Thyl Junker. The 
analysis allowed developing a tilting seat 
and a flexible backrest. “Coupled with the 
handlever propulsion this allows wheel-
chair users movement while driving. The 
pelvis tips from one side to the other, the 
shoulder girdle twists, so that there is al-
ternating strain on the spine, something 
it needs for the spinal disks.” DESINO’s 
dynamic seat activates the spine and re-
laxes the back muscles, which is impor-
tant since they bear the greatest damage 
that sitting for long periods of time can 
cause. “Above that, the movement of the 
pelvic floor affects the digestive and car-
diovascular system positively and pre-
vents bedsores.” 

‘SAVE THE UNSAVEABLE WITH 
BENEX’ is a new dentistry therapy. What 
does it mean? Just imagine a situation 
where a tooth has broken off at a point 
where only the root remains in the bone, 
either because of decay or through an acci-
dent. Traditionally a dentist would remove 
the tooth completely because a dental 
crown was impossible to build upon the 
remaining structure lying too deep inside 
the surrounding tissue. With Benex a den-
tist can lift the tooth root, so that the break 
line lies above the gums and then can 
add a normal crown instead of replacing 
it with an expensive and complex implant. 

www.zepf-dental.com
www.benex-dent.com

Wheelchair users are not all the same 
and each experience very different issues. 
And, of course, a walking person can not 
comprehend all of them. This is why the 
company works closely together with 
wheelchair users: “We have for example, 
very quickly realised how important it is 
that a wheelchair has adaptability to indi-
vidual requirements.” So, the design of the 
wheelchair has not only been influenced 
by its future users, but actually puts their 
needs in focus.

www.desino.eu
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Concept. 

Product details. 

Product range. 

tooth has to be moved sideways slight-
ly to get the right lever, which results in 
pressure on the socket wall and damage 
to the surrounding bones and tissue. 
Benex on the other hand uses an upward 
motion, causes less pain and almost no 
damage. “In the age of implantology it is 
a priority to remove a tooth as atraumatic 
as possible to subsequently provide pa-
tients with an implant fast,” says Leben. 

The BenexExtractor.

The ZEPF headquarters. 
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Culture Calendar
We have finally arrived at the end of the year and it is time to get into the 
Christmas spirit. Packed with great art and music events and, of course, 
Christmas markets, December promises to be busy, and 2017 will certainly finish 
with a bang. Let’s light the candles, eat gingerbread and hope for some snow! A 
cup of mulled wine, anyone?

Munich Christmas Market 

(27 November – 24 December)

One of Germany’s most traditional and famous 

Christmas markets, the Christkindlmarkt in 

Munich’s bustling city centre opens its doors at 

the end of November and will be open until 24 

December. Explore the impressive Christmas 

tree with its 3,000 candles, the various themed 

locations and indulge in tasty treats, a hot cup 

of mulled wine and much more.  

www.muenchen.de/int/en

Winter Festival, Salzburg 

(29 November – 6 January)

The ‘Winterfest’ is already an established part 

of the contemporary international circus world 

and it has grown to become the biggest festival 

for modern circus arts in the German-speaking 

regions. Every year, the festival attracts around 

30,000 visitors to Salzburg’s Volksgarten where 

they are taken on a magical journey of acrobat-

ics, poetry and fairy-tale moments.

www.winterfest.at 

TEXT: MARILENA STRACKE 

 

Advent Singing, Salzburg 

(1 – 17 December)

Kicking off the Christmas season would not 

be the same without Advent singing. The tra-

ditional singing event has been taking place in 

Salzburg for over 70 years. With folk music, 

small vocal ensembles and Alpine melodies, 

this unique Salzburg experience will bring the 

Christmas spirit to everyone. 

www.salzburg.info/en/salzburg/ 

advent/salzburg-advent-singing

 

Bern Christmas Market (2 – 24 December)

Bern’s Christmas market features two markets 

in one; one for artisan products and hand-

made designer crafts; and the other for tra-

ditional items, such as knitwear and candles. 

Both markets feature the uniquely Bernese 

character that makes the Swiss capital so 

special.

www.weihnachtsmarktbern.ch 

 

chocolART, Tübingen (5 – 10 December)

This free event is the biggest chocolate festi-

val in Germany. Its programme includes fine 

chocolate tastings, praline making courses, 

artful cocoa painting experiences, inspirational 

readings, exceptional chocolate lectures, and 

events for the little ones. Furthermore, the sur-

rounding restaurants also offer chocolate-in-

spired menus.

www.chocolart.de

 

Zeughausmesse, Berlin (7 – 10 December)

Held in the German History Museum Berlin, the 

fair for commercial and decorative art presents 

over 90 artists and designers who showcase 

and sell their artwork on 1,600 square metres. 

The exhibition is like a shop window for Berlin 

Discover Germany  |  Culture |  Culture Calendar

Pferd & Jagd fair, Hannover.  
Photo: © FAHeckmann GmbH 

Zürcher Silvesterlauf marathon. Photo: © alphafoto.com

chocolART in Tübingen. 
Photo: © Alexander Gonschior 



Discover Germany  |  Culture  |  Culture Calendar

Issue 57  |  December 2017  |  8786  |  Issue 57  |  December 2017

Discover Germany  |  Culture |  Culture Calendar

and Brandenburg’s applied arts, and attracts 

visitors from all over the world.

www.zeughausmesse.de 

 

Pferd & Jagd (horse and hunting fair), 

Hannover (7 – 10 December)

Europe’s biggest exhibition for equestrian sports, 

hunting, dog training and fishing showcases a 

wide range of quality products by over 800 ex-

hibitors from over 20 countries. Last year, the 

trade fair attracted 94,990 visitors to Hannover 

and it promises to be even busier this year.

www.pferd-und-jagd-messe.de

 

Dresdner Stollenfest, Dresden (9 December)

Germany’s legendary Christmas cake ‘Stollen’ 

is celebrated every year in Dresden. How? With 

the baking of a massive one that weighs sev-

eral tonnes. The oversized ‘Stollen’ is paraded 

around the city centre before guests can buy 

delicious pieces of the fresh treat. 

www.dresdnerstollen.com/de/stollenfest 

 

German Comic Con, Dortmund 

(9 – 10 December)

Now in its third edition, the German Comic Con 

is a huge event, comparable in scale to the 

Comic Cons in San Diego and New York. The 

last two editions were completely sold out and 

hence the exhibition keeps expanding. Interna-

tional stars from different genres of comic, film 

and TV are expected as well as many artists, 

drawers and illustrators from all over the world. 

www.germancomiccon.com/en/dortmund 

 

Zürcher Silvesterlauf, Zurich (10 December)

A marathon of a special kind, the Zürcher 

Silvesterlauf is a great sports challenge for young 

and old alike. With Christmas lights everywhere, 

Pferd & Jagd fair, Hannover. Photo: © FAHeckmann GmbH

Advent singing in Salzburg. 
Photo: © Tourismus Salzburg, 
www.neumayr.cc 

New Year’s Eve at the Brandenburg Gate in Berlin.  
Photo: © visitBerlin, Wolfgang Scholvien 

Zurich is an especially magical backdrop for this 

marathon and the participants can run the one, 

six or ten kilometres in a traditional running outfit 

or fancy dress. 

www.silvesterlauf.ch 

 

Louis Lewandowski Festival, Berlin 

(14 - 17 December)

Now in its seventh edition, this special choir festi-

val is dedicated to the music of Jewish compos-

ers who emigrated from Germany. It is named 

after the German-Jewish composer Louis 

Winterfest in Salzburg.  
Photo: © Winterfest Salzburg
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Lewandowski and is organised by the Associa-

tion of Friends and Sponsors of the Synagogue 

Ensemble Berlin. Concerts will take place in var-

ious locations across the city.

www.louis-lewandowski-festival.de 

 

New Year’s Eve Party, Berlin (31 December)

Berlin’s New Year’s Eve Party is without a 

doubt one of Europe’s biggest street parties, 

attracting over a million people each year. Lo-

cated between the Brandenburg Gate and the 

Victory Column, this free party has it all and is 

well loved by tourists and Berliners alike. Live 

bands, light and laser shows, DJs and spec-

tacular fireworks at midnight turn this into an 

unforgettable night. 

www.berlin.de/en 

 

New Year’s Eve Trail, Vienna (31 December)

It is going to be a tough choice between Ber-

lin and Vienna, as the Austrian capital will also 

turn into a big street party this New Year’s Eve. 

Boasting waltzes, an operetta, rock, pop and 

folk music, as well as a fantastic DJ line-up, the 

event attracts thousands of people every year to 

Vienna’s city centre. 

www.wien-event.at/events/silvesterpfad/ 

new-years-eve-trail 
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Bern’s Christmas market.   
Photo: © Bern Tourism 

Stollenfest, Dresden.  
Photo: © Dresdner Stollen 

Zürcher Silvesterlauf marathon. Photo: © alphafoto.com
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How to become Santa 

Are you all prepared? For Christmas, I 
mean. I’m not. I mean …  come on … is 
it really already that time of year again?! 
Well, anyway, I’ve recently learned that, 
unlike me, other people are already very 
much in preparation mode. I’m talk-
ing ‘Weihnachtsmänner’, of course. Or, 
Father Christmases, as you know them 
(god, this plural looks/sounds weird, but 
I looked it up and it is correct!). Here’s 
what I’m talking about:

I never really thought about the profes-
sional background of Santas but thanks 
to a German newspaper I now know that 
you can actually undergo special train-
ing and learn all the tricks of the trade. 
In early November, 27 ‘Weihnachts-
mann’ apprentices from all over Europe 
gathered in the fine town of Celle in 
Northern Germany to learn from one 
Willi Dahmen what it takes to be a good 
Father Christmas. 65-year-old Willi has 
been working as a Santa for hire for al-
most half of his life so he surely knows 
what he’s talking about.

My favourite word of wisdom he passed 
on to his male as well as female trainees: 
“As a Father Christmas, you don’t have to 
be old and fat, you just need to look old 
and fat.” Well, that’s easily done, isn’t it. 
With a bit of cushion here and a touch of 
big white beard there. ‘Weihnachtsmann’ 
Willi also knows that it doesn’t pay to 

skimp on your costume. When he start-
ed out 30 years ago, he did so in a cheap 
supermarket-bought outfit. Now, he dis-
misses such behaviour: “No child will be 
convinced by that.” Willi himself, for in-
stance, has costumes worth between 800 
euros and 1,000 euros and he knows that 
the US-style ones featuring a bobble hat 
and long, white gloves are particularly 
popular in Northern Germany.

So, in a nutshell, here’s a man who be-
lieves that the world needs quality Santas 
and in order to do his bit, Willi has been 
running his free-of-charge trainings for 
twelve years now. And he’s not the only 
Father Christmas teacher. Apparently, 
there are more out there in Germany 
who are keen to keep standards high, 
making sure that beginners know the 
rules. Speaking of which, do you know 
what the Father Christmas code of hon-
our is? According to Willi, “when in 
costume, never eat, drink, swear, be on 
the phone or smoke in front of the kids”. 
Why?  Because Santas should always be 
role models for the children. And an-
other tip: “If faced with timid children, 
I always talk to the parents or grandpar-
ents first so that everyone can see that 
there’s nothing sinister about me.” Sure-
ly good advice for every future Santa out 
there, even if you’re not a professional 
like Willi who visits the homes of about 
ten families each day during the festive 

TEXT & PHOTO: BARBARA GEIER

Barbara Geier is a London-based freelance 

writer, translator and communications 

consultant. She is also the face behind  

www.germanyiswunderbar.com, a German 

travel and tourism guide and blog that was 

set up together with UK travel writer Andrew 

Eames in 2010.
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Discover 
real Private Banking
At SEB Private Banking, we acknowledge that everyone has a unique set of challenges. 
It’s why we do not offer ready-made solutions, concentrating instead on developing 
meaningful, long-lasting financial relationships and making the effort to really 
understand you and your requirements. 

Our international network of private banking offices will look after all aspects of your family 
business finances, from daily transactions to long term investments.  Its services cover everything 
from tailored financial management, through to helping you to optimise the legal and tax 
structures within which your assets are held.

As one of the world’s strongest banks and with more than 150 years of experience 
in private banking, we have just what it takes to ensure your future prosperity. 

To find out what SEB can do for your personal wealth, contact us in London:
Our SEB Private Banking Team 
+44 (0) 20 7246 4225
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season. And should you want to turn 
Father Christmas pro – well, you know 
now where to travel to in a year’s time 
to benefit from Willi’s wisdom. Wishing 
you all a wonderful Christmas and lots 
of lovely Santa encounters! 




